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INPOI'PAMMA

Mecto npoBeaenusi: hakynbTet conponorun Cankr-IlerepOyprckoro rocy1apcTBEHHOTO
yuuBepcurera, Cankt-IletepOypr, yia. CmonsHOTO, 1. 1/3. 9 moabes .

Conference venue: St. Petersburg, Smolnogo street 1/3, entrance 9

17 mas 2012 / 17 May 2012

09.30: Aya. 201 Peructpanusi y4acTHUKOB

10.00 — 10:30: Aya. 201 OTkpbITHE KOH(epeHIuH

IIpuBeTcTBEHHOE CJI0BO

e KozaoBckuii B.B., mpod., 3aBemyrommii kadenpoid COINHONIOTHH KYyJIbTYpPHl H
KOMMYHHUKAIIH

e BacuiabkoBa B.B., npod., 3amecTuTens mo Hay4HO-MCCIEIOBATENbCKON paboTe 3aB.
Kaeapoil COMOIOTUH KYIbTYPbl U KOMMYHHKAIIUX

¢ XoxuoBa A.M., noir., npeaceaarens CoBeTa MOJIOIBIX YUEHBIX (PaKyJIbTETa COMUOIOTHH
criery
IIpe3enTanus cOOpHUKOB cTaTeil MotoaAbIX yueHbIX 2011 u 2012 rr.

10.40 — 14.00: ayn. 201

CEKIIUA 1. KOMMYHUKATUBHASA JEATEJIBHOCTb: CTPATEI'MU,
IMTPOLHECCHI U TIPOPECCUOHAJIBHBIE ITPAKTHKH

Benymmue: npo¢. BacuinbkoBa Basiepusi BasientunoBHa, nou. IlnBoBapos Asnexkcanap
MuxaidjaoBu4a

1. TymanoB Hukuta (Cankr-Iletepoypr, ctynent) [ldens IloGeabl kak coumaabHbII
nepgopMaHc: NepcneKTUBBI CONMOJIOTHYECKOT0 aHAIH3a

2. Topamenko Oxcana (Tam6o0B, ctynent) Kunemartorpad kak KaHad cOUUATBHOM
KOMMYHHKAIMU MOJIOAEKH

3. AHToHIOK ApTteM (Cankt-IlerepOypr, cryaent) Cnupaab mojyaHusi B UnTepHeTe

4. OoyxoBa KOmus (Caukt-IletepOypr, accucteHT) Peksiama B NMOMCKOBBIX CHCTeMaX
KakK opMa KOMMYHUKAIIUN

5. SxoBiaenko Exarepmna  (JIbBoB, acnupant) (Oco0eHHOCTHM  BH3YyaJbHOM
KOMMYHUKAaINH: «IepuHr» GoTorpagum Kak THII KOMMYHHKATHBHOIO aKTa

6. UepnsikeBuu Hanexna (Cankr-IlerepOypr, cryaent) UHdopManuoHHbIe OHJIANH-
NpPakTHKH B cepe BbIcTaBOYHBIX NpocTpaHcTB CankT-IleTepOypra



7. 3unoBbeBa Hanexna (Caskrt-IlerepOypr, acrmpant) IBosonuss WHTepHeT-MeMma:
CTAHOBJICHHE CUMYJISIKPA (HAa mMpuMepe MeMa «Y MOPOThIH JIHC)

8. CumiocapeBa Maprapura (Canxt-IletepOypr, crynent) CTpykTypa W JIMHAMHKA
ceTeBOil KOMMYHHUKanuM B anaome (Ha mpumepe pangoma cepuaia «/Joxkrop Kro»
B Caunkr-IlerepOypre)

9. ExumoBa BuaammcaaBa  (Caskt-IletepOypr, cryaent) 72KeHckue  o6pa3bl,
KOHCTPYHpYeMbIe B POCCHIICKOM MeYaTHOM peKjiame

10. JIazapeBuu Kpucruna (Cankr-IletepOypr, CTYJIEHT) Tpanchopmanus
npeacraBjieHuil o 0osesHu: nepopmaruBHbie 3G PexThl MeAUNUHBI (HA IpUMepe
NPOU3BOJACTBA NPOTHBOOIYX0JICBbIX NPENAPaTOB)

11. Yepnsbimena JIro6osb (Canxt-IlerepOypr, cTy1eHT) ABTOpUTEeTHAsA HHGOPMALMA KAaK

OCHOBAa BbIOOpPAa MOJIOJIEKBI0 TAKTHK O0pPbOBI ¢ NMPOCTYAHBIMHU 3a00/1€BaHUSIMU:
AHAJIU3 KAaHAJ0B KOMMYHHMKALMHU

15.00-18.15: Aya. 205

CEKIIUA 1. KOMMYHUKATUBHASA JEATEJIBHOCTDb: CTPATEI'MU,
IMPOLECCHI U TIPOPECCUOHAJIBHBIE ITPAKTUKH

Beaymme: nou. ITuBoBapos Asiekcanap Muxaiijiosuy, nou. [lapesa Anna BiaaauciasoBHa

1. MuxaiiaoBa Asexkcanapa (Casakr-IletepOypr, ctyneHT) TeXHOI0THM KOMMYHHKALUH
OPraHoOB BJIACTH U HACeJICHUS

2. CutHuxkoBa AnHa (HoBokysneuk, ctynent) IIpo0jeMbl KOMMYHUKATHBHBIX
NpoLEeCcCOB B CelbCKUX peruonax Poccun

3. Adonnna Ousbra (Canxr-Ilerepoypr, crynent) HWHdopmManmoHHbIe TEXHOJOTHHU
peruoHa EBpazus: aJIbTePHATHBHBII MOIXO0/1 B HCNOJIb30BAHUH
COIMOKOMMYHUKATHBHBIX TEXHOJIOTHIi B rocy1apcTBe

4. Tpsicuna Jlapea (HoBoky3Henk, ctyneHTt) @opMbl O0Ka3aHHUsT KOMMYHUKATHBHOWM
MOMOIIY CONHATBHO HEAANITHPOBAHHOMY HAaCeJIEHUIO

5. Idyasruna Tarebsna (benropon, acnupant) IlpurpanuvHbiii permoH kak ¢axrop
Pa3BUTHA I'PAKAAHCKO-KYJIbTYPHON HIEHTHYHOCTH

6. HoBocenoB Auiekceii (Bonorma, cryaent) Typucruueckuii OpeHA TeppUTOPHU:
npoodJjeMa NOHUMAHUA B KOMMYHUKanun (Ha npuMepe BoJsioroackoii o61acTu)

7. Kanununmn UBan (Cankr-llerepOypr, cTyaeHT) CiOpTHBHBIE MPOEKTbI KAK 3JIeMeHT
CO3/1aHMS TOPOACKOI0 HMHUIKA

8. Uepnera Aptem (Ilepmb, crynent) KoMMyHUKATHMBHBIH  «IOBOPOT» B
(GYHKIIMOHUPOBAHUH COBPEMEHHOT0 POCCHIICKOT0 My3esi: 3HAUYEeHHe U MePCHeKTHBBI

9. KunemenoBa Bepa (Hwxuuii Hosropoa, crynent) KopnoparuBHasi coumajbHas
OTBETCTBEHHOCTh KAK TE€XHOJIOTHs KOMMYHUKAIIUH C KINEHTAMH



10. Honykanun Mawss (CapaToB, cryneHT) BocTpe0OBaHHOCTH KOMMYHMKATHBHBIX
TPEHHHIOB B COBPeMEHHBIX NMPO(ecCHOHATBHBIX CO00IIeCTBAX

11. Typakaes Mapceab (Cankt-IlerepOypr, cryneHT) KoHTeHT-aHaIu3 conMAJbLHBIX
npooJiem B counaabHoii cetu «BKonTakre» B coodiecTtBe «CBo0OOIHbIE HOBOCTH

12.1Oxno MHpuna (Cankr-IlerepOypr, ctyaeHt) @DjemMod Kak cTpaTerusi
MOJIUTHYECKOT0 YUACTHS

13. Yaursan Aaaa (Cankt-IlerepOypr, crynent) IlpogeccnoHabHble TEXHOJOTHU CIHH-
JAOKTOPOB KaK Pa3HOBUAHOCTH (ppeiiMupoBaHus

10.40-14.00: Ayn. 244
CEKLMS 2. NOBCEJHEBHBIE KOMMYHUKATHUBHBIE HOPMbI U TIPAKTUKHA

Bexymmue: nou. XoxsioBa Auucbss MuxaisioBHa, ace. JIMmurpueBa AJiekcanjapa
BaagumupoBHa

1. AunexceeB Koncrantun (YeOokcapsl, acnupanT) MeKKY/IbTYpHAs KOMMYHUKALUS B
YCJI0BHSAX MYJIbTHKYJIBTYPHOI0 0011I€CTBA

2. T'adnynxakoBa Muasiyma (Kaszaup, acmupant) KpocckyJbTypHbIE 0CO0€HHOCTH
TOJIEPAHTHOCTH K HeoNpe/1eJIeHHOCTH

3. Boithuxk AmnHa (Cankr-IlerepOypr, crynent) TpaHCHALMOHAJIBbHA AKTUBHOCTH
YJICHOB KOpPeHCKHUX nporecTaHTckux opranuzanuii Cankr-IlerepOypra

4. JlobanoBa Anna (Momkap-Ona, crygaeHT) ®@aupt kak ¢opMa KOMMYHMKANUHM B
BHPTYAJbHBIX CETAX

5. Ad¢anacbeBa KOaus (Cankr-IlerepOypr, ctyaeHT) MHCTUTYUHOHAMU3AUMSA HOPM M
poJieii B 100paYHbIX OTHOILCHHUSIX

6. CkupanoBa Oxkcana (Cankt-IletepOypr, cryaeHT) Panuonaau3amnusi pOMaHTHYECKUX
OTHOLLIEHUWIi: OCHOBHbIE (DOPMBI

7. Koctuna Anna (Cankt-IletepOypr, ctynent) CouuaibHble CTePeOTHNBI B KJIYOHOI
KYyJbType

8. AntunoBa Eaena (Cankr-IletepOypr, crtynentr) TeaTpaau3amusi pecTOPaHHOIO
Om3Heca kak (opMa panuoHaau3anuu (Ha npumepe pecropaHa "MaknoHanac" B
Cankr-IletepOypre)

9. HenuncoBa AmnoauHapusi (Cankr-IlerepOypr, cryaeHt) Spmapka Kak 4acTh
COIMAJILHOTO CTIEKTAKJISI MPAa3THUKA

10. KynpukoBa Auuna (Cankt-IletepOypr, crynent) KapHaBanabHblii XxapakTtep
TYPHCTHYECKOI0 NyTelecTBUs



11. TymanoB Hukura (Canxt-IlerepOypr, ctynent) Tpancpopmanus ¢peHomena ouepean

B CankTt-IleTepOypre: BU3yaabHOe HCCIEIOBAHHE

12. IbkoBa HOmmsa (Cankr-IletepOypr, crynent) B3aumopeiicTBHe maccakMpoB H

COTPYAHHUKOB B IPOCTPAHCTBE COBPEMEHHOr0 Aa3PONOPTAa: KOMMYHHKATHBHBIMH
acmeKT

15.00-18.15: ayn. 244

CEKIUA 2. TIOBCEJHEBHBIE KOMMYHUKATHUBHBIE HOPMbBI U IIPAKTUKHA

Beaymme: nou. Xoxnosa AHucess MuxaiiosHa, 1ou. Meabnuk Einmzasera BanepbeBHa

10.

11.

12.

13.

TI'onoBHeBa Amnactacusi (Cankr-IlerepOypr, cryaentr) KoncrpyumpoBanue oOpa3a
COBpEeMEeHHBIX MHucaTeIeii-MPo3auKoB: CTPATeruu MyOJJMYHOM Mpe3eHTAluN

BosipnnneBa Hanexna (Cankr-IlerepOypr, cryaent) IlpodeccuonanbHblie NPaKTHKU
npenojaaBaTesiel BOKaja: MapagoKc cCMeleHus poJiei

EBctudeeB Aunexceii (Cankr-IlerepOypr, crynent) CTpuUT-apT: dekJapupyembie U
peajibHble NPAKTUKH B3aUMO/eliCTBUSA XY/I0KHUKOB U NMY0JINK

MenbHukoBa Mapuna (MockBa, acnupanT) KomMmyHukanusi B npogeccuoHaIbHbIX
aBHMallMOHHBIX CO00IIECTBAX

CemenoBa Mapusa (Cankr-IletepOypr, cryaent) Hopmbl MeIHIIMHCKO# ITHKH KaK
(hakTOp KOMMYHHKALMU Bpa4yeil U NAIHEHTOB

OoyxoBa EBrenunsi (Cankt-IlerepOypr, cTynenT) @peiiM-aHaIu3 MOIIEHHUYECTBA

AnTomyk Upuna (Cankr-IlerepOypr, cTyneHT) «CBeTHIbHUK, TOPALINA B TEMHOTE»:
unocodpcknii 10cyr Kak KOMMYHUKATHBHAS MPAKTHKA

IMaiinakoBa Hatanbsa (Hwxuuit Hosropoa, npenogasatens) IlokazHoe morpedJieHue
COBpPEMEHHOM MOJIOACKHU

Ko3bips Anexcanapa (Caskt-IletepOypr, ctyneHT) Xuncrepbl: CTHIb KU3HH WIH
Moaa? PacuimdpoBka BU3yajbHbIX MapKePOB

Kaiiropognosa Anacracus (Cankrt-IletepOypr, ctynent) Kpurepun KOHCTpyMpOBaHUS
KOCTIOMA COBPEMEHHOMH 1eBYIIKH B IIOBCEAHEBHOCTH

®enopoBa Jlwoagmuaa (Cankt-IletepOypr, crynent) IloTpedsieHue anakoro/isi Kak
Npouecc KOHCTPYHPOBAHUS COLHAIBLHON COTUIAPHOCTH (HA MpUMepe CTyAeHYeCKUX
PUTYyaJIOB)

®emenko Anna (Maraman, cowuckatenb) BererapmaHcTBO KaK — OCHOBA
¢dopmupoBaHusi TUCKYPCHBHOIO CO001IIeCTBA

Kprouex EamzaBera (Cankr-IlerepOypr, crynent) Coop M yTHIM3anMs Mycopa Kak
NOBCe/IHEeBHbIC IPAKTHKH



18.30: aya. 242.

IHOABEJAEHHUE UTOI'OB ITIEPBOI'O IHA KOH®EPEHIINHN

18 man 2012 / 18 May 2012

11.00: ConuoJiornyeckasi 3kckypcus no BacuinbeBckomy octpoBy. Benymmuii: K.c.H., 10m.
XoxJsoBa A.M.



AHHOTALIMU / ABSTRACTS

AjexceeB Koncrantun (YeOGokcapsl, acmmpanT) MeKKYJIbTYypHasi KOMMYHUKAUUSl B
YCJI0BHSAX MYJIbTHKYJIBTYPHOI0 0011I€CTBA

[Tponecchl rnoGamu3alMd M MAacCOBBIX MUTpalMii OKa3bIBalOT CHUJIBHOE BO3/AEHCTBHE Ha
KOMMYHHKAI[MOHHOE IIPOCTPAHCTBO COBPEMEHHOIO MHpA. BBICOKHMI ypOBEHb IEpEMEICHUN
HaCeJIeHUs CIOCOOCTBYET YBEIMUYEHHUIO STHOKYJIBTYPHOI'O pa3HOOOpasus CTpaH, paHee ObIBIIUX
KyJbTYPHO OJHOPOJHBIMH, B PE3yJIbTaTE YETO aBTOXTOHHOMY HACEJIEHUIO BCE Yallle MPUXOIUTCS
BXOJMTh B KOHTAKT C MPEACTABUTEIAMH IPYTHX 3THOCOB, KYJIbTYp U penuruil. B noxmane Oymyt
paccMaTpuBaThCS MPOOJIEMBl HATAKUBAHHUA B3aWMOOTHOIIECHUH C TMPEICTABUTEISMHU JIPYTHUX
KYJIBTYP B YCIIOBHSIX pOCTa 3THOKYJITYPHOTO pa3HOOOpa3usl.

Alexeev, Konstantin (Cheboksary, PhD student) Intercultural Communication in
Multicultural Society

Globalization and mass migration have a strong impact on the communication space of the
modern world. A high level of migration contributes to the ethnic and cultural diversity in the
countries that used to be culturally homogeneous. For this reason, autochthonic population
increasingly often comes into contact with other cultures and religions. This paper addresses the
problem of establishing relationships with other cultures in under the conditions of cultural
diversification.

Antunosa Enena (Cankr-IlerepOypr, ctynent) TeaTpanu3anusi pecTOpaHHOro OM3Heca Kak
(popma panmonanuszanuu (Ha npumepe pecropana «Maxknonauac» B Cankr-Ilerepoypre)

B mpoBeneHHOM HaMM HWCClIeZOBaHWM Oblla TPEANPHHSTA MOMBITKA CO37aTh MOJENb JUIS
COIIMOJIOTHYECKOTO aHajM3a PECTOpaHHOro Ou3Heca. B ocHOBe 3Toil Mojenu Jexar Takue
KOHIICTIIIUK, KaK JpaMaTypruyecKhuil TOJXOM; TEOpUs MAaKIOHAIBAN3ALUNN; KOHICTIINs
TJIOKAJIM3alUK; BCIIOMOTATEJIbHBIE TEOPUM W3 OOIACTH COLMOJOTMM BKYyCa W COLMOJOTUU
sMmorii. CMBICT paMaTypru4ecKoro TMOAXOAa 3aKII0YaeTcs B OINWCAHWU  Pa3IMYHBIX
B3aUMOJICHCTBUH JIIOJICH C MOMOILIbIO METaoOpbl IpaMaTyprHyecKoro CIEKTaKIsl, 4TO, B CBOIO
ouepeib, MO3BOJISIET HaM pacCMaTpUBaTh pecTopaH « MakaoHaIC» KaKk CBOETO poJia «TeaTp», Ha
CIIEHE KOTOPOTO BBICTYNAIOT aKTEPbl: MOCETHTENM M TMEepcoHal. [Ipy 3TOM MOCTaHOBOYHBIH
CHEKTaKIJIb OYEHb MPEICKa3yeM, T.K. UTpa MPOUCXOAUT B YCIOBUSAX JKECTKOW PalMOHATH3AINH:
Ha OCHOBE ()OpMaJbHBIX TIPaBHJ, YCTAHOBJICHHBIX NPEANUCAHHBIMA WHCTPYKIMSIMUA |
yOeXIEeHUSIMH BCEX YYAaCTHHKOB, YTO «TaK Haa0». BakHO ydYWTBHIBaTH M TO, YTO CICHAPHH
r7100abHOTO TeaTpa, KakuM sBisieTcs: « MakIoHaNIC», BCE JK€ Pa3BUBAIOTCS B COOTBETCTBHH C
MECTHBIMH BKYCaMH, TpPAIUIUAMH, KOTOpbIe (HOPMUPYIOTCS TIOJ BIHSHHEM IPOIECCOB
TJIOKATH3aLIH.

Antipova, Elena (St. Petersburg, student) Restaurant Business Theatralization as a Form of
Rationalization (by the Example of Restaurant “McDonald’s”, Saint Petersburg)

In the presented research, we attempt to create a model for the sociological analysis of restaurant
business. This model is based on such theoretical concepts as dramaturgical approach;
McDonaldization theory; glocalization theory; and some auxiliary theories from the field of
sociology of taste and sociology of emotions. The main idea of dramaturgical approach is to
describe various human interactions with the metaphor of dramaturgical play which, in turn,
enables considering McDonald’s restaurant as a kind of theater where actors perform on stage.



Meanwhile, this theatralization is very predictable because the play takes place under the
conditions of strict rationalization: on the basis of formal rules established by prescribed
instructions and beliefs that “it should be this way” shared by all participants. At the same time,
it is important to take into account the fact that the global theater scenarios of McDonald's still
develop in accordance with local tastes and traditions that are influenced by glocalization
processes.

AHTOHIOK ApTeM (Cankt-IletepOypr, crynent) Cnupanb mouanusi B UHTepHeTe

OcymiecTBieHune cBoOOIbI clioBa B MIHTepHETEe paccMaTpUBaeTCs UCCIEAOBATEIIMHI KaK OJTHO U3
[JIaBHBIX CPEJACTB Pa3BUTUA U TMOAACPKKHA IJEMOKPATHYECKMX HHCTUTYTOB. HezaBucumo oOT
MOJIMTUYECKUX YCIOBUH, LIEH3ypa MIPU 3TOM MOXKET IPUHUMATh CKPBITBIA XapakTep, YTO BEAET K
HUBEJIMPOBAHUIO IEMOKPATHUYECKOTO MmoTeHnuana cetu Muarepuer. B nokiane paccmarpuBaercs
BiausiHUE S dexTa crnupanu MOJYaHWsS Ha pealu3aluio CcBoOOAsl cioBa B VHTepHeTe U
0003Ha4YeHBI TPAHULIBI TPUMEHUMOCTH Teopuu J. Hoanb-HoliManH.

Antonyuk, Artyom (St. Petersburg, student) The Spiral of Silence on the Internet

Free speech on the Internet is seen as one of the main means of developing and sustaining
democratic institutions. Still, regardless of political environment, latent censorship exists thus
undermining the potential of the Net. This article explores the influence of the spiral of silence
effect on free speech and discusses the limitations of E. Noelle-Neumann's theory.

Antomyk MHpuna (Cankr-IlerepOypr, cTyaeHT) «CBeTHIbHUK, TOPSIIMI B TEMHOTE»:
$uirocodcknii 1oCyr KaK KOMMYHHMKATHBHAS NIPAKTHKA

[onsarue «dunocodcekuii nocyr» (anen. — philosophical leisure) 6bu10 pazpaboTano OpUTaHCKOM
uccienoBartenbHuleil AHHETT X00a B OTBET HA KOMMYHHKAaTHUBHbIE TIPOOJIEMBI COBPEMEHHOTO
obmectBa. (IToct)mocTMOEpHUCTCKOMY MUPY (KaK Ha3bIBaeT HACTOSIIIIEE COCTOSHUE OOIIeCTBa
A. Xomba) CBOWCTBEHHBI pa3ApoOICHHOCT, cosHaHus (awen. —  fracture  spirit),
HEOIPEeIEHHOCTh U JIBYCMBICIEHHOCTD, YTO MPUBOJAUT K HAPYIICHUSIM B KOMMYHHKAIUUA. DTH
HapylIeHHUs] TPOSBISIOTCS B COCPEAOTOYEHHOCTH WHIMBUIA Ha caMOM cebe M CBOMX
NOTPEOHOCTSAX M TPOTPECCUPYIOIIEH MOoTepe HHTEpeca K «Ipyromy», B HECIIOCOOHOCTH
NPOSIBUTh BHUMAaHUE M pearupoBath Ha «apyroro». ®uiocopckuil AOCYr OCHOBBIBAECTCA Ha
aKTUBHOM y4YacTHM (JeNaHMM) W TOHATUU «CEPhE3HOM WIPh» M TNpeasaraercs Kak
albTepHATUBHBIA CIOCO0 KOMMYHUKATHBHOTO BOBIeueHHss B Mup. OH mpeacTaBisercs
CPEICTBOM TNPEOJONICHH KOMMYHHUKATUBHBIX HMCKOKEHHM M BO3BpaTa K COAEP)KATEIBbHOW U
MOJIHOIICHHON KOMMYHUKAIIUHU, YTO TPaHC(HOPMHUPYET peary YeJI0BEUYECKOrO CYIIECTBOBAHUS B
nenoM. B cBoeM gokiane s MOKaxy, Kak MOHATHE (PHIOCOPCKOro O0Cyra MOXKET OBITh
MPUMEHEHO JIJIsI U3Y4YeHHUsI CBOOOTHOTO BpeMeHH MoJoabIX Jtonei B Cankt-IlerepOypre.

Antoschyuk, Irina (St. Petersburg, student) “Lamp Lit in the Darkness”: Philosophical
Leisure as a Communicative Praxis

Philosophical leisure is a concept developed by British researcher Annette Holba as a response to
the communicative problems of contemporary society. [Post]postmodern world (as A. Holba
refers to the present state of society) is characterized by “fracture spirit”: uncertainty, ambiguity
leading to disruptions in communication. These disruptions are marked by individuals’
concentration on their own selves and their needs and as well as by an increasing lack of interest
in “the other”, inability to pay attention and respond to «the other». Philosophical leisure is based
on active participation (doing) and «serious play» and is suggested as an alternative way of
communicative engagement with the world. It is interpreted as means of overcoming



communicative distortions and returning to the meaningful full-fledged human communication,
which generally transforms human existence. In this paper | explore how the concept of
philosophical leisure can be applied to and be helpful in studying leisure of young people in St
Petersburg.

AdanacseBa FOuusa (Cankr-IlerepOypr, ctyaent) MHCTHTYyHHOHAIM3AaIUsI HOPM U poJieil B
A00pPaYHBIX OTHOLIEHHAX

I[OKJ'Ia[[ IMMOCBAILICH TAKOMY aKTyaJIbHOMY SABJICHUIO, KAK HHCTUTYLUOHAJIM3allUsd HOPM U pOJ'ICI\/’I B
NOOpauHbIX OTHOIIEHHUSX TMapbl B YCJIOBHSX COBMECTHOTO IMPOXKUBAaHUSA. OTO TOT JTall
OTHOIHGHHﬁ, qucpes KOTOpI)IfI MIpOXOJAAT IMOYTHU BCC COBPEMCHHLIC Iapbl, U UMCHHO OH ABJIACTCA
pelaonuM AJisl OTpeeNieHUs] TIaBHBIX MPaBHJI, YCTAHOBOK, OOBIICHHBIX 3HAHHM, C KOTOPHIMU
napa OyJIeT CyIIecTBOBAaTh B JAJIbHEHIIIEM U TTOCJIE 3aKIII0UeHUs Opaka (eciii OTHOIICHUS] UMEIOT
Takol wucxonx). PaccMOTpeHbl pasnuyHble HSTalbl KOHCTPYMPOBAHUS «3aJHET0 IJIaHa» B
OTHOIIIEHUAX Taphl, a Takke (PakToOpbl, BIUAIONIME HA 3TOT mpouecc. B pesynbprate anammza
HAYYHOW JMTEpaTyphl CKOHCTPYHUpPOBAaHA TEOpETUYECKas MOJEeNb WHCTUTYLHOHAIW3AUUA B
TEHJCPHBIX  OTHONICHMsIX. [IpoBeIeHHOE  aBTOPOM  KAueCTBEHHOE  COI[MOJIOTHYECKOE
UCCIIEIOBAaHHE C HCIOJb30BAaHMEM TaKHMX METOJOB, KaK TJIIyOMHHOE HHTEPBHIO U
HeOpPMaTM30BaHHOE HAOIIOJICHNE, TI03BOJIIET Pa3paboTaTh HEKOTOPHIE THUIOJIOTHH CUTYAIHH
WHCTUTYIIMOHATU3AIIMY.

Afanasieva, Yulia (St. Petersburg, student) Institutionalization of Norms and Roles in
Premarital Relations

This paper is devoted to the highly topical phenomenon of norms and roles institutionalization in
premarital relationships of couples under the conditions of cohabitation. This is the stage of
relationships that is experienced by the vast majority of contemporary couples. We believe this
stage to play the decisive role in the production and reproduction of the main rules, attitudes and
commonplace knowledge further shared by partners, e.g. after marriage (if relations result in
matrimony). In this paper, we consider various stages of constructing the “back region” in the
relations of partners and reveal the factors influencing this process. Resulting from scientific
literature analysis, a theoretical model of gender relations institutionalization is developed. The
qualitative sociological research conducted by the author with the use of in-depth interviews and
non-structured observation allows marking out several typologies of institutionalization
situations.

Adonuna Oabra (Cankr-IlerepOypr, ctynent) UHpopManuoHHbIe TeXHOJOTMU PeruoHa
EBpa3usi: aJbTepHATHMBHBIA MNOAXOA B HCHOJB30BAHMH COHMOKOMMYHHMKATHBHBIX
TEXHOJIOTHIl B rOCy1apcTBe

Buenpenne MHQOPMALMOHHBIX TEXHOJOTHM B pa3M4Hble CQepbl IEATETPHOCTH YeJIOBEKa
O3HAMEHOBAJI0O COOOH TpOpPBIB B cC(epe COBEPUICHCTBOBAHMUSA IOAXOJOB K YIPABICHUIO
rocynapctBoM. lloBcemecTtHOe pacmpocrpaHeHue cetu VHTEpHET 1ano TOMYOK K PasBUTHUIO
LIEJIOTO CEKTOpa rOCYAApCTBEHHBIX YCIIYT, TEM CaMbIM IPEACTABUB AJIbTEPHATHBHBIN MOIXO[ B
HCIIOJIb30BaHUHU COLMMOKOMMYHUKATUBHBIX TEXHOJOTHI B CTpaHe. B AOKJIaaC pacCMOTPCHBL
HECKOJIBKO IIPUMEPOB MCIIONIb30BaHNS HOBEUIINX TEXHOJIOTHH I'OCYJApCTBEHHOIO YIPABJICHUS B
€Bpa3UIICKOM PETHOHE.

Afonina, Olga (St. Petersburg, student) Information Technologies in Eurasia Region: an
Alternative Approach for Using Socio-Communicative Technologies in Public Governance



Introduction of information technologies in different fields of human activity lead to a
breakthrough in the sphere of improvement of approaches to state governance. Expansion of
Internet initiated the development of the whole segment of state services thereby providing an
alternative approach to using socio-communicative technologies at the country level. This paper
discusses several cases of new technologies implementation in the public governance of Eurasia
region.

BbosipunueBa Hanexna (Cankr-IlerepOypr, ctynent) IIpodeccHoHanbHble NPaKTHKH
npenojaaBaTesie BOKaja: MapagoKc cCMeleHus poJiei

[IpencraBnennas paboTa  MOCBSIIEHAa  HMCCIENOBAaHHIO  NMPO(ECCHOHANBHBIX  MPAKTUK
npernojaBareyied 3CcTpagHoro Bokana. Ha mnepBbld  B3MIsA, KaXKeTCs OYEBUIHBIM, UTO
IpenojaBaTesib BOKaja OCYIIECTBISET BIOJHE KOHKPETHYIO (yHKIHIO — 0OydaeT MEeHHUIO.
OnHako B pealbHOCTH IO NMPUYMHE HEPA3BUTOCTU CUCTEMBI KYJIBTYPHOIO MOCPEAHHYECTBA B
Poccun mpenonaBarenu BBIHYKJIEHHO COBMEIIAIOT B CBOEHM MPAKTUKE LENbIA psa (yHKIIUN:
MOCTAaHOBKY TBOPYECKUX HOMEPOB, CO3JaHHME 00pasza apTHCTa, ero MmpoJBuxkeHune. B nokiane
IIPEACTABJICHBl MaTEPHAbl MOETrO IOJEBOI0 MCCIEI0BAaHUS, OCYLIECTBIEHHOIO METOAaMU
MOy CTPYKTYPUPOBAHHOTO UHTEPBBIO C MpernoaBaTeNIIMU BOKalla U BKIIOYEHHOTO HAOIIOICHUS
BO BpeMs 3aHATHH, KOHKYPCOB W BBICTYIUICHWH, TJI€ OCYIICCTBISIOTCS pasiIUvHbIE (HOPMBI
B3aMMOJICHCTBHS MpernoaBateneii u yuyeHuKoB. CoOpaHHbIE MaTepHalbl MO3BOJISIIOT BBISBUTD,
Kakue MpO(PECCHOHANBHBIE CIOKHOCTH BBITEKAIOT W3 CMEIICHHUS POJIEH MeaaroroB, Kak 3TO
OTpakaeTcsd Ha OCHOBHOM MeAarornyeckoil 3agaue MHGOPMAHTOB, KaKMe IMYTH TMPEOIOJICHUS
JAHHBIX MPOOJIEM BUIST OHU CaMHU.

Boyarintseva, Nadezda (St. Petersburg, student) Professional Practices of Voice Coachers:
the Paradox of Mixing Roles

This paper is devoted to the professional practices of voice coachers working with future pop
singers. It seems obvious that voice coachers exercise one specific function — teach singing.
However, in reality the underdevelopment of cultural mediators institution in contemporary
Russia results in the situation when voice coachers are forced to combine a set of functions in
their working practice such as staging, the artists’ image creation and the promotion of their
students. The paper presents the results of my empirical research embracing semistructured
interviews with voice coachers and participant observation during singing lessons, competitions
and performances where different forms of interaction between teachers and students can be
traced. The collected materials reveal the professional challenges following from such roles
mixture; show how this tells on the major pedagogical task of the informants; and indicate what
ways to overcome these problems voice coachers see and narrate.

Boiinuk Anna (Cankt-IletepOypr, cryaenTt) TpancHaumoHaJbHasi AKTHBHOCTH YJE€HOB
KOpelcKuX nporectanTckux opranusanuii Cankr-Ilerepoypra

Jlokaa MocBSIleH aHATUTHYECKOMY OCMBICIICHHIO PE3YJIbTaTOB AMIUPUUYECKOTO HCCIIEIOBAHUS
Kopelckux mnporecTanTckux opranuzanmii Cankt-IlerepOypra. Hactosiimee wuccrnenoBanue
ctaproBayio B HOsiOpe 2011 T. u B KauecTBE HAYAIBHOTO 3Tama BKIIOYHIO B ceOs Kelc-cTaau
TpexX penurno3nbix opranuzanmii: Cankr-IletepOyprckoit [IpecBurepuanckoii Ilepksu, CaHKT-
[letepOyprckoit  Xpuctuanckoir LlepkBu «Kopé Capam» wu  Cankt-IletepOyprckoii
Xpuctnanckoil IlepkBu «OcanHa». Ha3BaHHble OpraHu3anvi BBICTYIAIOT SAPKUM MOPHUMEPOM
TpaHCHAIMOHAIBHBIX aKTOPOB, BOBJIEYEHHBIX BO MHOXKECTBEHHbBIE YKOHOMUYECKHE, STHUYECKHE,
peNUruo3HbIe, COLMOKYJIBTYPHBIE M JpyrHe B3aUMOACWCTBUSA, OCYIIECTBISIEMbIE TOBEPX
HAI[MOHAJILHBIX W TEPPUTOPUANBHBIX TpaHUIl. B Qokyce wHccreaoBaTenbCKOro BHUMAHUS



HAaXOAUTCA aHAJIM3 M ONHUCAHUE TPAHCHALMOHAIBHOM AKTUBHOCTHM WICHOB M3YyYEHHBIX
OpraHu3aIui.

Voynik, Anna (St. Petersburg, student) Transnational Activity of Korean Protestant
Organizations Members in St. Petersburg

The paper presents the results of our field research devoted to Korean Protestant organizations in
St. Petersburg. The research was conducted in autumn and winter 2011 and designed as a case
study of three religious organizations: St. Petersburg Presbyterian Church, St. Petersburg
Christian Church “Hosanna” and St. Petersburg Church “Koryo Saram”. These organizations are
a striking example of transnational actors involved in multiple economic, ethnic, religious and
sociocultural interactions that transcend national and territorial boundaries. The paper is focused
on the description and analysis of the transnational activity demonstrated by the members of
organizations under investigation

ladayaxakoBa Muasiyma (Kasanp, acnupant) KpocckyJabTypHble 0c00€HHOCTH
TOJIEPAHTHOCTH K HeOoNpe/1eJIeHHOCTH

Jloxaa mOCBSIIEH MaJIOM3Y4YEHHOU MpoOjeMe: TOJEPAaHTHOCTU K HEOMpeaeIeHHOCTH. ABTOP
OCBEIIlaeT TOHATHE HEOMPEACeIEHHOCTH, CPABHUBACT PA3TUYHbIC MOIXOAbl K €r0 MOHUMAHUIO B
COBPEMEHHOM mcuxosiornu. B pokiaze AeMOHCTpUPYETCS 3THOKYJBTYpHash 0OYCIOBIEHHOCTh
MOHMMAHUS U BOCTIPUSTHUS HEOTIPEAETICHHOCTH.

Gabdulkhakova, Milausha (Kazan, PhD student) Cross-cultural Features of Tolerance to
Uncertainty

The paper is devoted to an underresearched problem: tolerance to uncertainty. The author throws
light upon the concept of uncertainty and compares different approaches to defining this
phenomenon in contemporary psychology. The paper demonstrated that the understanding and
perception of uncertainty is ethnically and culturally determined.

I'onoBueBa Amnacracuss  (Cankr-IletepOypr, ctyment) KoncrpyupoBanue oopa3sa
COBpPEMEHHBIX NHUcaTeJNeH-TPO3aUKOB: CTPATEruu MyOJUYHON NMpe3eHTAlnn

CeroaHs akTyaabHOCTbh U3yUECHHS TOJI TUTEPATYPhl COLIUOIOTaMU MPOJIUKTOBaHA KaK MUHUMYM
JIBYMsI OOCTOSATETHLCTBAMH: BO-TIEPBBIX, BO3HHUKHOBEHHEM B poccuiickux CMU nuckypca o
«CMEPTH CEpPbE3HOU JIUTEepaTypbl» M JIUCKYpCca O COBPEMEHHOCTH KaK O MOCTIMTEpPaTypHOU
3M0Xe; BO-BTOPHIX, MaJbIM KOJIMYECTBOM COIIMOJIOTHYECKHX HCCIIEOBaHUN c(hephl TUTEpaTyphl
B Poccum mno cpaBHEHUMIO € JOpYyrMMU BUJAMH HCKYCCTBAa, HANpUMEp, KUBONUCHIO U
apxutekTypoit. O61acTh MPOU3BOJICTBA JUTEPATYPHBIX TEKCTOB B )KAHPE POMaHa Ha POCCUICKOM
PBIHKE OCTaeTCsl HEM3YYEHHOW, XOTS W IMHUPOKo obOcyxkmaeMoil. KoHcrpyupoBanue o0Opaza
nucaTeniss MOXET paccMaTpuBaThCsl C TMPUMEHEHHMEM MAaTpUIbl, BKIIOYAIOUIeH Takue
AHATMUTUYCCKUE KATETOPUHU, KaK CYOBEKThI KOHCTPYHPOBAHHS, apeHbl KOHCTPYUPOBAHUS U
UCIoNib3yeMasi Juis dJTUX Iened puTopuka. B cBoeM SMIHPHUYECKOM HCCIEIOBAaHUU S
COCpeloTOuMIa BHHMaHHE Ha aBTOpEe KaK aKTHBHOM CYOBEKTE KOHCTPYHPOBAHHS U
BOCITPOM3BOJCTBA cOoOCTBeHHOr0o oOpa3a. Co3maHue moJo0HOTO 00pa3a BO3MOXHO TOJBKO B
X0Jle KOMMYHHUKAIIMM THUCATENs W €ro MyOJNWKH, TpUYeM apeHOW TaKoH KOMMYHHUKAIMH
BBICTYIIAeT IMyOJIMYHAsl TPE3EeHTAlUsl aBTOPOM CBOMX TBOpeHu. Takum 00pazoMm, LEJIbIO
JTAHHOTO HCCJICIOBAHUS SIBIISICTCS aHAJIW3 CTPATeTHH KOHCTPYUpPOBaHUs 00pa3a COBPEMEHHBIX
nMycaTeIeH-PO3anKoOB Ha TMpPUMEpPe WX MyONHYHBIX Tpe3eHTanui. JlaHHOe MHUIIoTaKHOE
HUCCIICOOBAHUC GBIHO OCYHICCTBJIICHO Ha OCHOBEC TPCX BKIIOYCHHBIX H&6JIIOI[CHPII>'I B CUTyallusaXx
nyOJIMYHBIX caMOIpe3eHTalui nucareneil. B pesynbrare aHamu3a MOMy4YeHHBIX JAHHBIX ObUIH



BBIJICTICHBl W ONHCAHBI KIIOYEBBIC XapAaKTCPUCTUKHA KOHCTPYHUPOBAaHUs 00pasza IMucaTeNeu, a
TaK)Ke UCTOJIb3yeMble aBTOPAMU CTPATETUH CO3aHUS 3TOTO 00paza

Golovniova, Anastasia (St. Petersburg, student) The Construction of Contemporary Prose
Writers’ Images: The Strategies of Public Presentation

The topicality of researches devoted to the field of literature is determined by at least two
circumstances: (1) “the death of serious literature” becoming the key motif of Russian mass
media discourse and the rise of the discourse describing (Post)Modernity as post-literature
epoch; and (2) the deficiency of Russian sociological researches focused on the field of literature
as compared with other arts e.g. painting or architecture. The production of literary texts on the
Russian market remains underresearched although widely discussed. The construction of writers’
images can be considered by using the matrix including such analytical categories as (1) subjects
of construction; (2) arenas of construction and (3) rhetoric used for these purposes. In my
empirical research, | have concentrated on the authors as active subjects of their images
construction and reproduction. The creation of such images becomes possible only in the course
of communication between authors and their audiences, public presentations of books being the
major platform of such communication. Therefore, the goal of this research is the analysis of
strategies demonstrated by contemporary prose writers by the example of their public
presentations. My pilot research included three attempts of participant observation in the
situations of public presentations. Having analyzed the collected data, | mark out and describe
key features of writers’ image construction and the strategies of image creation used by
contemporary prosaists.

I'opauenko Oxcana (Tam60B, ctyaent) Kwunemarorpad kak KaHaa couMajJbHOM
KOMMYHHMKAIIMU MOJIOJEKH

B crarbe paccmarpuBaeTcs kuHemMaTorpad Kak KaHajd COUMATbHOW KOMMYHHKAITUM MOJOIEKH.
ABTOp BBIIEISIET BO3MOXKHBIE CITOCOOBI TPAHCIIAIUU MUPOBO33PEHUYECKHX IEHHOCTEH, a TaKkKe
00pa31oB moBeaeHUs U WHHOPMALIUK C TTOMOINBI0 KHHO. OCOOCHHOCTBIO JAOKIAa SBISETCS TO,
YTO KHHEMaTorpad OMHCHIBACTCS KakK CIeNU(UICCKUN COIMATBHBI WHCTHTYT, CIIOCOOHBIH
dbopMUpOBaTE Y MOJOAOTO TIOKOJCHHS TPEACTABICHHUS O HPABCTBEHHOCTH W MOPAIH B
COBPEMEHHOM O0IIECTBE. B CBS3M ¢ 3TUM aHANM3UPYIOTCS €ro QYHKIWU U CTPyKTypa. Kpome
TOT0, aBTOp OOpallaeT BHUMAaHUE HA HEKOTOPHIE OTIUYUTEIHHBIC YEPThI KHHO, BBIJCISIFOIINE €T
U3 psila JAPYTHX CPEACTB MAacCOBOM KOMMYHHKAIMU W ITO3BOJISIONIME €My HWMETh IIHPOKOE
BIIUSTHUE HA ayIUTOPHUIO.

Gordienko, Oksana (Tambov, student) Cinematograph as a Communication Channel of the
Youth

The paper considers cinematograph as a social communication channel of the youth. The author
marks out possible ways of world outlook, information and behavior transmission by means of
cinematograph. The peculiarity of this paper is that cinematograph is described as a specific
social institution that shapes the notions of morality in young generations. Therefore, the
functions and structure of this institution are analyzed. Moreover, the author focuses on some
distinctive features of cinema that make it different from other mass media and help it exert
profound influence on the audience.

JenucoBa Anonunapus (Cankt-IlerepOypr, ctynent) Sipmapka kak 4acTh COLMAJIbHOIO
CIEKTAKJISI TOPOACKOr0 MPa3THUKA



B noxmanme mpenacTaBIEHBI pe3yNbTaThl BH3YalIbHOIO HCCICNOBAaHUSA OJHOTO M3 DJICMEHTOB
COLMAJIIBHOTO CIIEKTAKJIs TOPOACKOro IMpa3JHUKAa — TeMaTtudeckoil spmapku. Crneunduka
BBIOPAHHOTO /JIsl U3YUYEHUS COOBITHS KPOETCs B €ro IiIyOOKOM YKOPEHEHHOCTH B HAIlMOHAJIbHOU
KyJIbTYpe U B OOLIMPHOM HaOOpe 3aKpeIyICHHbIX 3a HUM 00IIepa3iesiieMblX cMbICIOB. OcoObIi
MHTEPEC MPEICTABIIAECT HHTEPIIPETALUSA IPMAPKU B COBPEMEHHOM CUTYalluu Pa3pyILlEHUs CTapbIX
IPYNIOBBIX MJIEHTUYHOCTEH U MOMCKA HOBBIX OCHOBAHUH ISl KOJUIEKTUBHOW HICHTU(UKALUH.
ABTOp NpEeANPUHUMAET MOMBITKY «IIPOYTEHUSD) CUTYALUU SPMapKu 4Yepe3 BU3yaJbHBIM aHAIU3
KOMIUIEKCA NPEACTABICHHBIX HA HEW TOBAPOB.

Denisova, Apolinariya (St. Petersburg, student) Fair as a Part of the Social Performance of
Urban Holiday

This paper presents the results of a visual study of thematic fairs that become an important
element of the social performance of urban holidays. The specific features of the event under
consideration are its deep embeddedness in the national culture and a wide range of shared
meanings attributed to it. The interpretations of fairs gain particular importance under the present
conditions of old collective identities erosion and the search for new grounds of group
identification. The author attempts to decode the social performance of fair through the visual
analysis of goods that are sold there.

EBctudeeB Augexceit (Cankr-IletepOypr, cryaent) Crpur-apr: AekJapupyemMble H
peajibHble NPAKTUKHN B3aUMO/eliCTBUSA XY/I0KHUKOB U NMY0JINK

B OosbIIMHCTBE MCCIIEIOBaHUH, TOCBAIICHHBIX CTPUT-apTy, ONMUCHIBACTCS KaK OJUH U3 BHIOB
TaKTUK CHa0bIX IyOJIMK, OJHAKO IOJ0OOHOE TIOHWUMAaHWE HE MPEJACTABISETCS HaM
WCUCPIIBIBAIOIINM, TaK KaK YIYCKaeT CMBICIBI, KOTOPhIE CTPUT-apT HMMEET Ui COOOIIecTBa
XyJI0)KHUKOB. Takum oOpa3om, mpoOiema, Haxopsmascs B (OKyce TAaHHOTO HCCICIOBAHWS,
3aKIII0YaeTCsl B TOM, 4TO C(HOpMHUpOBABIIEECS B HAyYHOM AHMCKYypCE TPEACTABICHUE O CTPHT-
apTe KaK O TaKTUKax CIa0BIX MyOJIMK OMUCHIBAECT MPAKTHKH B3aUMOACHCTBHS XYJIOKHHUKOB U
nyOJIMK JIUIIh YaCTUYHO. APT-OOBEKT pacrosiaraercs Ha HEHTpalbHOM mMmojoce (hU3UYECKOTO
TOPOJICKOTO TIPOCTPAHCTBA MEXKTY TOJISIMU MPOU3BOISIINX AKTOPOB U MOTPEOISIOMNX My OJIHK, a
3HAYHT, aHaJIN3 HYXJAeTCsl B CEPhE3HOM JOIMOJHEHHH IOCPEICTBOM H3YYCHHUSI TPAKTUK
MPOU3BOJICTBA CTPUT-apTa CaMUMHU XYyJOKHUKaMU. B Xo/ie M3yueHUs MPaKTHK MPOU3BOJCTBA
CTPHUT-apTa MbI BBIJIENIIEM TPYIIbI aKTOPOB, CO3MAOMMX CTpUT-apT (1) anst pemHTepIpeTaum
TOPOJICKOTO MPOCTPAHCTBA, (2) KaK TaKTUKY MOJUTUYECKOTO CONMpoTHUBIeHUS H (3) Kak crocod
CaMOIIPO/IBIKCHHST BHYTpH cooOmiectBa. Ha oOCHOBe aHanm3a TPaKTHUK TPOU3BOAMTENCH
BBICTPAUBACTCSl PA3rpaHUUYCHUE MEXKIY BUJIAMH YJIMYHOTO UCKYCCTBA, MPUMEHSEMOE B JaHHOU
pabore.

Evstifeev Alexei (St. Petersburg, student) Street Art: Declared and Actual Practices of
Interaction between Artists and their Publics

In many researches dedicated to street-art, it is described as a kind of weak publics’ tactics but
such understanding does not seem comprehensive for us because it ignores meanings ascribed to
street art by artistic communities. Therefore, the research problem which constitutes the focus of
this study is that the representation of street art as spatial tactic that is dominant in the
contemporary scholarly discourse can describe the practices of interaction between artists and
publics only partly. Art objects are located in the neutral zone of urban physical space between
the fields of art producers and consumers, and therefore the abovementioned analysis should be
supplemented by the investigation of practices of artistic production. When studying the
practices of street art production, we distinguish between groups of actors creating street art (1)
for the reinterpretation of urban space, (2) as a tactic of political resistance, and (3) as an



instrument of self-promotion inside an art-community. The distinction between the types of
street art used in this paper is built on the basis of the analysis of producers’ practices.

ExumoBa Biaagucaasa (Caukr-IlerepOypr, ctyaeHt) ZKenckue o0pa3bl, KOHCTpyHpyeMble B
POCCHIICKOI MeYaTHOM peKyiame

Pexnama Moxer co3maBaTh 00pa3 JKEHIIMHBI, HE CYIIECTBYIOMICH peaqbHO — IKCHIMHBI-
(baHTOMa, KEHIIUHBI-MEYTHI, CO BCEMHU COCTABJISIOLUIMMU 3TOH MHU(OJIOreMbl: KpacoTol Tena u
auna, Oe3yKOpU3HEHHBIMHM MAaHEpaMM, JOpOro M H3BICKAHHOM BHEIIHEW aTpuOyTHKOM,
nap($oMoM, MalIMHON, UHTEPbEPOM, MOKIOHHMKaMU. DYHKIHMOHAIBHOCTh MOJOOHBIX MH(OB
00BsicHseTCS pabOTOM WX KOMIIEHCATOPHBIX MEXAHU3MOB, MO3BOJISIIOIIMX KEHIIMHE MOBBICUTH
CaMOOLIEHKY, MY>KUYMHE — KOMIICHCUPOBaTh YyBCTBO BMHBI IIEPEJ] JaMOW 3a CBOIO T'€HIEPHYIO
UCKJIIOYUTEIBbHOCTh, 000MM IpyIlliaM — FapMOHU3UPOBATh OTHOIIEHHUS.

Ekimova, Vladislava (St. Petersburg, student) Female Images Constructed through
Advertisement in Russian Press

Advertising can create female images that have little in common with reality: the image of
phantom woman, a woman beyond one's wildest dreams. This mythologem embraces such
elements as beautiful appearance, irreproachable manners, expensive and refined clothes,
perfume, cars, interiors and even enthusiastic admirers. The functional character of such myths
can be explained by the operation of their compensatory mechanisms that allow women to
improve their self-appraisal; help men make up for their guilt towards women; and enable the
harmonization of relations between gender groups.

3unoBbeBa Hanexxna (Canxt-IlerepOypr, acmupanT) DJBoOJOIMS HHTEPHET-MeMa:
CTAHOBJIEHHE CUMYJISIKPa (Ha puMepe MeMa «Y OPOTHIi JIHC»)

Kitaccuku MeMeTHKU HA3BIBAIOT MEMEI CTPOUTCIIbHBIMU 3JICMCHTAMU KYJIBTYPLBI WKW CAWHUIIAMHU
KyJIbTypHOU TpaHcsiuu. Ha mpoctopax P® crmoBo «mem» OOJbIe acCOIMUPYETCS C HHTEPHET-
MEMaMH WJIA TaK Ha3bIBAEMBIMH «UHTEpHET-(eHOMeHaMMW». JlaHHOE BBICTYIUICHHE OyIeT
MOCBSIIEHO aHanu3y HHTepHEeT-MeMa, W3BECTHOTO MOJ HMEHEM «YTMOPOThIM Juc». Mbl
PaCcCMOTpUM STallbl €ro CTAHOBJICHUA KaK CHMYJISIKpPA, ONHUIICM MMPOLCCC M3MCHCHUA PII[CIZ,
BKJIQJ[bIBAEMBIX B 3TOT MEM, U €r0 BIUSHUE Ha HUHTEPHET-KYJIbTYPY.

Zinovyeva, Nadezhda (St. Petersburg, PhD student) Internet Meme Evolution: The
Emergence of Simulacrum (by the Example of “the Stoned Fox” Meme)

The classics of memetics describe memes as the “building block of culture” or the “structural
units of cultural transmission”. In Russia, the notion of “meme” is rather associated with Internet
memes or so-called “Internet phenomena”. This paper presents the analysis of an Internet meme
known as "the stoned fox." We consider the stages of its development as a simulacrum and
describe the transformation of meanings ascribed to this meme as well as its influence on
Internet culture.

KaiiroponoBa Amnacracusi (Cankrt-IlerepOypr, cryaent) Kputepum KOHCTpyHpOBaHUSI
KOCTIOMa COBPEMEHHOI IeBYIIIKH B MOBCETHEBHOCTH

B snoxy koHCloMepu3Mma mepeja AeBYIIKaMHU BCTaeT MpoOiieMa BhIOOpa KOCTIOMA (I[EJIOCTHOTO
o0pa3a, Ky/a BXOJUT U OJIeK/1a). Mara3uHbl HaBsS3BIBAIOT UM OJMH 00pa3, pOAUTENN — APYTOi, a
CpeICTBa MAaccoBOM MH(pOpMAIMM TPAHCIUPYIOT HOPMATHUBHBIE OOpa3bl AEBYIIEK W3 (PIIIH-
OsioroB. KakoBbl ke BaKHEHIIME WCTOYHUKHA HH(POPMAIMM W BIOXHOBEHHS JUIS JCBYIICK,



HaXOJSIINXCS B IPOLECCE KOHCTPYUPOBaHUSI COOCTBEHHOT0 0Opa3a? Kakue akTopbl OKa3bIBalOT
BJIMSHUE Ha 3TOT npouecc? C NOMOIIBI0 BU3YaIbHBIX COLMOIOIMYECKUX METOI0B MBI IIbITAEMCS
MpoCJICANTb, KAaKHUC KPUTCPHU SBIAIOTCA TJIABHBIMU IJid ACBYUICK IIpH BI)I60pe KOCTIOMa B
Pa3TUYHBIX TIOBCETHEBHBIX CUTYAIHAX, @ KAKHE, HAIIPOTUB, MOXXHO CYUTATh epH(PEPHIHBIMH.

Kaigorodova, Anastasia (St. Petersburg, student) Criteria of Clothes Designing Used by Young
Women in Everyday Life

In the era of consumerism, girls face the problem of choosing clothes and constructing integral
self-images that include garments. Shops foist certain images on them; parents impose other
models whereas mass media transmit normative images of women from fashion blogs. But what
are the major information and inspiration sources for girls who are involved in the process of
constructing their own images? What actors do influence this process? Using visual methods of
sociological research, we attempt to trace back the major criteria young women consider when
choosing their clothes in various everyday situations and mark out the criteria that can be
identified as peripheral.

Kamuaun MBan (Cankr-IlerepOypr, cryneHT) CnopTHBHbBIE MPOEKTbl KaK 3JeMEHT
CO3aHHUS TOPOICKOr0 HMH/IZKA

B Cankr-IletepOypre B HacTosiiiee BpeMsl CYLIECTBYET HECKOJBKO KPYIMHBIX CIOPTUBHBIX
npoekToB. [IpakTudeckn KaKIOMy TOpOKaHWHY JOCTYIIHAa BHU3yallbHas peKjiaMa TaKHhX
MPOEKTOB, a HEKOTOpPHIE COCTABJISIIONIME JTHUX TMPOCKTOB W CBSI3aHHBIE C HUMU
KOMMYHHKATHBHbBIE MPAKTUKH CTAlId TIyOOKO M MPOYHO BHEAPATHCSA B 00pa3 Haiero ropoaa. B
JaHHOM JOKJIaAC MbI ONPCACIUM psAd TCPMHUHOB, OIMUCBIBAIOIIMX KOMMYHUKATUBHBIC MMPAKTHKHU
CO3aHMS U MOAJIEPKaHUS UMHUJ[KA TOpoia: 00pa3 ropoja, UMUK ropojia, TOPOJCKUE OpeHIbl U
cuMBOJIBl. KpoMe Toro, Ml 00CyAMM pOJIb CIIOPTHBHBIX MPOEKTOB B (POPMUPOBAHUM MMHUIDKA
coBpemenHoro Cankrt-IlerepOypra.

Kalinin, lvan (St. Petersburg, student) Sport Projects as an Element of City Image Creation

In St. Petersburg, there are currently several big sport projects. Almost every city resident is
aware of the visual advertising of such projects; and some components of these projects and
communication practices connected with them grow deeply embedded in the image of our city.
In this paper, a set of terms will be defined that describe communication practices of city image
creation and reproduction (city image, city brand, city symbols). Moreover, we discuss the role
of sport projects in the formation of the image of contemporary St. Petersburg.

KanemenoBa Bepa (Hwxuuii Hosropon, cryaenr) KopnopatuBHasi conuajibHasi
OTBETCTBEHHOCTh KAK TE€XHOJIOTHsI KOMMYHHUKAIIUH C KINEHTAMH

B macrtosimee BpeMs Bce OobIle KOMITAHMM paccMaTPHBAET KOPIOPATHBHYIO COIUATBHYIO
orBercTBeHHOCTh (KCO) kak HEOThEMIIEMBIH CTOCO0 KOMMYHHKAIIMH CO CBOMMH KJIHEHTaAMHU.
CoBpemennass konmenmuss KCO oTpaxkaer cTpemijieHHEe KOMIIAHUKA JOOpPOBOJIBHO U
CaMOCTOSITENILHO peliaTh HACYIIHBbIE MpoOJieMbl oOmecTBa. HecMOTpss Ha TOMBITKH YUYEHBIX
orneHuTh BozxaeicTBue KCO Ha Om3HecC, BOMPOCHI BIMSHHUS 3TOM NMPAKTHKKA HA OTHOIICHUS C
KIIMEHTAMH HE U3YYEHBI, YTO 00YCIIaBIMBaET BHICOKYIO aKTyaJIbHOCTh TEMbI HCCIIEOBAHUSI.

B pesynbpTare npoBENEHHOTO MCCIIEI0BaHUS MOYKHO YTBepxkaaTh, 4To mporpamMmbsl KCO TecHO
B3aMMOCBSI3aHbl ¢  MapkeTuHrom mnpeanpusaths. OHM  noBbIIAIOT  3()PEKTUBHOCTH
MapKETHUHIOBBIX IPOIpaMM, «IOJOTpeBas» ILeleBylo ayauropuro. HecmoTpss Ha TO, 4YTO
KOPIIOPaTUBHBIE COLMAIbHBIE IMPOTrPaMMbI HE BCEIZa BIMSIOT Ha MPUOBLIb B KPATKOCPOUHOM



NEPCIEKTUBE, TAaKOM HWHCTPYMEHT KOMMYHHUKAllMM TIOBBIIIAET PEMyTAallMOHHBIN KamuTall
OPEANpUATHS, @ B JOJTOCPOYHOIN MEPCIEKTUBE — MEHSAET CTPYKTYpY SKOHOMHUKH, OoOecreunBast
0OJIBIIYI0 BOCTPEOOBAHHOCTH IMPOIYKTOB KOMMIAHWH B OyaymeM. KoMMyHHKAIuUs C IeineBOn
ayIUTOpUEN IIOCPEACTBOM COLMAJIBHO OTBETCTBEHHBIX aKIMl IMOMOraeT KOMIIAHMM CTaTh
IIPOBaICpOM INO3UTHMBHBIX M3MEHEHMI M WHHOBALMM Yepe3 MOANEPKKY HCCIEIOBAHNM,
pa3paboTKy COLMAIbHO 3HAYMMbBIX MPOAYKTOB M OCBOECHHE PBIHKOB, 4YTO YBEIMYUBAET
KOHKYPEHTOCIIOCOOHOCTH U 3(PPEKTHBHOCTH B3aUMOICHCTBHS C KIIMEHTAMH.

Klemenova, Vera (Nizhniy Novgorod, student) Corporate Social Responsibility as a
Technology of Customer Communication

Nowadays, many companies consider corporate social responsibility (CSR) as an imprescriptible
method of communication with clients. Modern CSR concept reflects the intention of companies
to voluntarily tackle the urgent problems of society. In spite of analysts™ attempts to assess the
impact of CSR on business, the effect of this practice on customer relationships has not been
examined yet. This calls forth the high topicality of our research focus.

Our research demonstrates that CSR programs are closely connected with marketing campaigns.
They increase the effectiveness of marketing programs by “warming up” target audiences.
Although corporate social programs do not always affect short-term gains, this communication
method increases the reputation capital of enterprises and changes the economy structure by
providing higher demand for companies’ products in the long term. Communication with target
audiences trough socially responsible campaigns helps companies become providers of
improvements and innovations through the support of research, development of socially
important products and market development which increases their competitiveness and augment
the effectiveness of customer relationships.

Ko3bips Agnexcanapa (Cankt-IletepOypr, crygaeHT) Xumncrepbl: CTHJIb KU3HM HJIH Mojaa?
PacmimgpoBka BU3yajJbHbIX MAPKEPOB

Jokman mocBsiieH (EHOMEHY XHUIICTepCTBA, KOTOPBI B HACTOsIIee BpeMs aKTHBHO
o0cyXXaaeTcsl KaK B 3amaJHbIX, Tak U B poccuiickux CMU u HayuHbpix kpyrax. JKypHaaucThl U
YYEHBIC MBITAIOTCS BBISICHUTD, SBISETCS JIM XUIICTEPCTBO CyOKYIBTYPOM MM MPOCTO MOJION Ha
ONpeAeICHHBIN CTUIIb OJICKIBl U aKCECCyapoB, HOBOM TOPOJICKON 3CTETUKON IEMOHCTPATUBHOTO
notpebneHusi. BaxHBIM SBISETCS M BOMPOC O TOM, WACHTUDUIUPYIOT U ceOsi MOJIOABIE JIFOIU
KaK XUIICTEPbI UITU «XUIICTEP» — 3TO HE OoJiee ueM SpIIbIK BHEIIHENW HACHTU(DUKAIIH.

ABTOp JaeT 00OOIICHHYIO XapaKTePUCTUKY KaTeTOPUU «XUIICTEP» U MPEANPUHUMAET MOMBITKY
CKOHCTPYHUPOBATh U MTPOAHATU3UPOBATH MOJAEIH XUIICTEPCKOro obpa3a xu3Hu. Taxke B JOKIaae
o0cyXJaeTcsi, Kak COBPEMEHHOM MOJOJEKbIO BH3YyalM3UpyeTcs o0pa3 XHUICTepa: KaKUMU
BU3YaJIbHBIMU MapKepaMu JO0JKEeH 00J1a/1aTh «HACTOSIIUNA XUIICTEPY.

Kozyr, Alexandra (St. Petersburg, student) Hipsters: Lifestyle or Fashion? Decoding Visual
Markers

The paper considers the phenomenon of hipster culture that is currently widely discussed in
Western and Russian mass media and science. Journalists and social scientists seek to find out
whether this is a real subculture or just a fashion promoting certain mode of dress and
accessories — new urban aesthetics of conspicuous consumption. No less relevant is the question
whether young people identify themselves as hipsters or “hipster” remains just a label used in
outer identification.



The author provides a general description of the category “hipster” and attempts to construct and
analyze the model of hipster lifestyle. Moreover, the paper discusses the ways in which
contemporary youth visualizes the image of hipsters by showing what visual markers “a real
hipster” is expected to have.

Kocruna Amnna (Caskr-IletepOypr, crynent) CounmajbHble CTEPeOTHNBI B KIYOHOM
KYyJbType

KnyOHast kynbTypa Kak SBICHHE MOSBHJIOCH JHUINb B KoHIe XX Beka. OpHako 3a JBa
JECATUIIETUSI OHO TPUOOPENO CTOIh MacITAOHOE PacIpOCTPAHEHKE, UTO HE TOJIBKO Mpecca, HO U
HAyYHBIC WCCIIEJAOBATEIM HE MOIJIH OOOWTH CTOPOHOW 3TOT COIMOKYJBTYPHBIH (ESHOMEH.
Bnopouem, B poccHiicCKOM HayYHOM JAMCKYpCE MPAKTHUECKH HET TEOPETUUYECKUX HM3BICKAHUM U
AMIUPUYECKUX UCCIENOBAHUN O KIIyOHOU KynbType. C Apyroil CTOpOHbI, TEPMHUHBI «KJIaOOUHI»
U «KIyOHasi KyJbTypa» MOCTENIEHHO CTAHOBATCA PACcCX0>XKMMH, MTOCKOJIBKY COBpEMEHHas Moja U
CTWJIb IUKTYIOT ONpPEJEICHHbIE NPaBUia OpraHU3aluy KU3HEHHOTO MPOCTPAHCTBA FOPOXKaH, a
Pa3IMYHOTO pojJa KIIyObl CTAHOBSTCS HEOTHEMJIEMOW YacThIO 3TOTO MPOCTpaHCTBAa. B cBoeM
JOKJIaile Mbl 00paTUMCs K TakoMy CIOKETy, KaK CTPYKTypHUpylollias poJib COLHMaJIbHBIX
CTEPEOTHIIOB B COIIMANILHOM MPOCTPAHCTBE POCCUMCKHX KITyOOB.

Kostina, Anna (St. Petersburg, student) Social Stereotypes in Club Culture

Club culture as specific phenomenon appeared only in late XX century. However, in the last two
decades it has become so widespread that not only mass media, but also academic community
could not but pay attention to this sociocultural phenomenon. However, in Russian scientific
discourse, there is a sharp deficiency of theoretical reflection and empirical research devoted to
club culture. On the other hand, the terms “clubbing” and “club culture” have gradually become
commonplace knowledge, since modern fashion and style dictate certain rules of vital space
organization to city-dwellers, and different clubs turn into an integral part of this space. In our
paper, we consider the structuring role of stereotypes in the social space of Russian clubs.

Kprwouex EamszaBera (Cankr-IlerepOypr, crynent) COop M yTHAM3alus Mycopa Kak
NOBCe/IHEeBHbIC IPAKTHKH

B noxmane wuccnenyercsa mnpouecc u30aBiIeHHs OT Mycopa M OTHOLIEHHH C MycOpoM
COBPEMEHHOT0 TOPOJICKOTO JXKUTENsI. B HacTosiiee BpemMsi BOIIPOCHI, CBS3aHHBIE C YTUIH3AIUN U
cOOpOM OTXOJOB, CTAHOBITCS OCOOEHHO AakKTyaJdbHBIMH. B oTiimune OT OOJBIIMHCTBA
€BPOIEHCKUX CTPaH, B KOTOPBHIX KyJIbTypa OOpAIICHHUs C MyCOPOM YK€ B 3HAUHTEIHLHOU Mepe
chopmupoBana, B Poccuu B Hacrosiiiee BpeMs IpaMOTHOCTb HaceJeHHsI B OTHOIIEHUH Mycopa
HaxOJUTCSI B CTaJMHM 3apoXKAcHUsA. PaccMmarpuBaercs mnpoOiieMa KyJbTyphl OOpalleHus ¢
MYCOPOM B OOJIBIIIOM POCCUIICKOM ropojie Ha mpuMepe TpaHChOpMalluu MOBCETHEBHBIX MPAKTHK
TOpOXKaH, a TaKXKe MPOBEACHUS MEPOINPHSTHI MO cOOpy Mycopa cujamMu OOIIECTBEHHBIX
OpraHu3aIuu.

Kriuchek, Elizaveta (St. Petersburg, student) Collection and Recovery of Waste as Everyday
Practices

This report explores the processes of garbage disposal and describes the relationship with waste
characteristic for modern city-dwellers.

Currently, the issues related to the collection and recovery of waste become particularly topical.
Unlike in most European countries where the culture of garbage disposal has been already
formed, in Russia the skills of coping with waste are still in the making. We consider the



problem of waste disposal culture in a big Russian city by focusing on the everyday practices of
city-dwellers as well as garbage collection activities provided by NGOs.

KynpukoBa  Aamna  (Cankr-llerepOypr, crynent) KapHaBanabHbIii  Xapakrep
TYPHUCTHYECKOTO MyTelecTBUS

Pabora mocpsiiieHa paccCMOTPEHUIO0 TYPUCTUYECKOTO IyTEIIECTBUS, C TOYKH 3PEHUS MOJENIU
HOBEJICHUS, T00POBOJILHO BHIOMPAEMOM TYPHCTOM B MPOILECCE OCYLIECTBICHUS ITOM MPaKTHKH.
B nokname mnpexacraBieH 0030p JIMTEpaTypbl, IOCBSILEHHOM M3YYEHUIO TypuU3Ma Kak
COLIMOKYJIBTYPHOTO SIBJICHHS; PAacCMOTPEHO COLIMOJIOTMYECKOE IIOHATHE TYpU3Ma, ONUCAHBI
MOJIXOJbl K MOHUMAHUIO ITOM KaTEeropuH B 3apyOeKHOM M OTEUECTBEHHOM COIMOJIOTHYECKON
Hayke. llpennpuHsATa NONBITKA MCCIEAOBAHUSA CYLIHOCTH TYPUCTHYECKOIO ITyTEIIECTBUS C
MO3WLIMM KOHLENUMK KapHaBana M.M. baxTuHa, B CBA3M C 4€M DPACCMOTPEHBI ONpPEIEICHUs
NOHATHS KapHaBaJla, U3JI0KEHBI T€ MHIMUKATOPHI U IOJOXKEHHUS, KOTOPBIE NEIal0T BO3MOXKHBIM
paccMOTpeHHe TYPUCTUYECKOTO IyTEIEeCTBHS Kak «KapHaBana». OcoOblii OKyC BHHMaHUS B
paboTe  COCTaBIAIOT HEKOTOPblE  BaXHbIE  ACHEKThl  TYPUCTUYECKOTO  MOTPeOJICHHS.
KoHncromepuzanuss Typusma BO3HMKaeT TOT/a, KOTJla CTaHAApTU3alMs YCIyr HEpexXoauT B
CTaHJApPTU3alUI0 BIICYATIICHUA M ONbITa. B 3TOM CcMBbICIE TypH3M pacCcMaTpUBAaeTCs Kak
rJI00aTBHBIA MEIUANpOEKT, YTBEPXKIAIOMNN IEHHOCTH oOmiecTBa motpednenus. B moxmane
aHATU3UPYIOTCSI OCOOCHHOCTH TYPUCTCKOIO MOTPEONEHUs KaK COLHMAJbHOIO  SIBJICHMS,
OTPaKAIOIIEro MPOLECCHl, MPOUCXOSAIINE B COBPEMEHHOM OOIIECTBE. DOMIHUPUYECKYIO YaCTh
UCCJIEIOBAHMs COCTABIJISIET AHAJIM3 PA3JIUYHBIX XAPAaKTEPUCTHK TYPUCTHUECKUX ITyTECIIECTBUN
MOJIOJIekH, mpokuBatoieid B Cankt-IlerepOypre.

Kuprikova, Alina (St. Petersburg, student) Carnival Character of Tourist Trip

This research considers tourist trips in the light of the behavior model voluntary adopted by
tourists in the implementation of this practice. The paper presents the overview of scientific
literature on tourism as sociocultural phenomenon; considers the sociological concept of tourism;
and describes different approaches to understanding tourism in foreign and Russian scientific
tradition. We attempt to investigate tourist trips from the perspective of Bakhtin’s concept of
carnival, and correspondingly look at the definitions of carnival and mark out the indicators and
propositions that enable interpreting a tourist trips as a “carnival”. We also focus on some
important aspects of tourist consumption. The consumerization of tourism emerges when the
standardization of services turns into the standardization of impressions and experiences. In this
sense, tourism can be considered as a global media project reproducing the values of consumer
society. The paper therefore analyzes the specific features of tourist consumption as social
phenomenon reflecting more general processes of contemporary societies’ transformation. The
empirical part of the paper embraces the analysis of tourist trip practices distinctive for young
people living in St. Petersburg.

JlazapeBuu Kpucruna (Cankr-IletepOypr, ctynent) Tpanchopmanus npeacTaBieHHd o
0osie3Hu: mnepdopmMaTuBHbIe J3(P(PekTbl MeIMUUHbI (HA TNpuUMepe NPOU3BOACTBA
NMPOTHBOOMYX0JIEBBIX MPENAapPaToOB)

CymecTtBoBaHuE 00JIE3HN MOXKET OBITH OMMCAHO Yepe3 pa3IndHble OTHOIICHHUS: CUMBOJIIMYECKHE,
TEXHUYECKHE U MOJIMTHYECKUe. Pa3nnyHble KOMOMHALIMY 3TUX OTHOLICHUN KOHCTPYHPYIOT HOBOE
npeacTaBieHue o 6ose3Hu. Llens Moero uccienoBaHus — MoKaszaTh, KaK MEIUIIMHA YYacTBYET B
COLMAIIbHOM KOHCTPYHpOBaHMU Oone3Hu. B noxmane OymyT paccMOTpEHBI JBa KIIIOYEBBIX
areHTa, y4acTBYIOIIMX B CO3JaHUU MOHATHUA «MMMYHHUTET» M «PAK»: 3TO MEOULMHCKAs HayKa,
u3yyaromas HMMMYHHUTET (MMMYHOJOTHs), a Takke (apMakoIorust ¢ €€ MPOU3BOACTBOM
NPOTHUBOOMYXOJNEBBIX MpemnaparoB. lloHsatne 00 «UMMYHHUTETE» TOCTOSHHO MEHSUIOCH:!



HMMYHUTCT MMPEACTABIIAJICA KaK I'apMOHUA YCJIOBCKA W CPCIbl, a4 MO3JHCC — KaK BOMHA aHTHUTEII
NPOTUB YYXEPOIHBIX OO0BEKTOB. BO MHOroM MmaccoBble NpeACTaBICHUS 00 HMMYHUTETE
MEIUIIMHA CcO3/ajla 4Yepe3 MOMyJspHBIe JKypHasbl. [IpOM3BOICTBO IMPOTHBOOITYXOJIEBBIX
IpernaparoB 3aKperuisieT Hay4Hoe 3HaHue B oOmiecTBe. Eciam ecTh nekapcTBo OT OONe3HH —
3HAYUT, CYHIECTBYEeT M caMa 0oie3Hb. Takum 00pa3oM, OCyIIeCTBISIETCS MepPOpMaTHBHOCTD
mMenuiuHbl. C noMmolblo (papMakoJOrMM Kak OTpAacid 3HAHUS MEAMIMHA caMa y4acTBYyeT B
dopmupoBanun TpanHur 6osesnu. OHa cO3maeT TPAHMIBI 3I0POBOTO M HE3JOPOBOTO TEla,
Has3bIBas OJHHM KICTKH pPAaKOBBIMH, a JpyrHe — 3I0pPOBBIMH. TakuM o0Opa3oM, caM akT
HaMMEHOBaHUS (OPMHPYET OOIIepa3AesieMble IPEICTABICHHS O OOJIe3HH.

Lazarevich, Kristina (St. Petersburg, student) Transformation of the Notions of Disease: The
Performative Effects of Medicine (by the Example of Antineoplastic Drugs Production)

The existence of disease can be described through various relations including symbolic, technical
and political ones. Various combinations of these relations construct new notions of the disease.
The goal of my research is to show how medicine participates in the social construction of
illness. This paper considers two key agents contributing in the creation of the notions of
“immunity” and “cancer”: medical science that investigates immunity (immunology) and
pharmacology that produces antineoplastic drugs.

The ideas of “immunity” were constantly changing: first immunity was perceived as harmony
between human beings and their environment; later it was represented as a war of antibodies
against allogenic objects. Mass notions of immunity were to a large extent created by medicine
through popular magazines.

The production of antineoplastic drugs embeds and affirms the scientific knowledge in society. If
there are drugs for a certain disease — this means that the disease does exist too. That is how the
performativity of medicine expresses itself. With help of pharmacology, medicine actively
participates in the formation of the boundaries of “disease”. E.g. it (re)produces boundaries
between “healthy” and “unhealthy” bodies by calling some cells cancerous and other cells —
healthy. Therefore, the very act of nomination forms the shared notions of disease.

JlobanoBa Amma (Momkap-Oma, cryment) @®ampT Kak ¢opMa KOMMYHHKALMH B
BHPTYAJBbHBIX CeTAX

Crarbsi mocBsmeHa ¢eHoMeHy (uupTa Kak Ba)XKHOM YacTH IMOBCEIHEBHOCTH. PaccMOTpEHBI
0COOEHHOCTH MHTEPHET-(PIUpTa, a TAK)XKE ero creuupuIeckue TeXHUKH B OHJIAIH IPOCTPAHCTBE.
Ocy1ecTBICH CpaBHHUTENBHBIN aHamu3 (GIUpTa B BUPTYAIbHOH KOMMYHHKAIMM W B XOJE
OOIIeHNUS B peasIbHON KHU3HH.

Lobanova, Anna (Yoshkar-Ola, student) Flirting as a Form of Communication in Virtual
Networks

The paper considers the phenomenon of flirting as an important part of everyday life. It focuses
on the main features of flirting on the Internet and describes specific techniques of flirting
online. Moreover, the article contains the comparative analysis of flirting in virtual networks and
in the course of face-to-face interactions.

MeabHukoBa Mapuna (MockBa, acnupanTt) KomMmyHukamusi B mnpodeccmoHaJIbHBIX
aBHAallMOHHBIX CO00IIECTBAX



Llenpto Hamero WCCIEOBAHUS SIBISIETCS COLMOJIOTHYECKWH aHalM3 KOMMYHHUKAIMH B
npodeccHoHaIbHBIX COOOIIECTBaX aBHATOPOB. Ero0 0OBEKTOM BBICTYHAIOT MPOQecCHOHATBHBIE
aBUAlTUOHHBIC COO6HI€CTB3, a IpeaAMETOM — KOMMYHHUKaAlMA B 3THX COO6HICCTBaX. CCFO[[HSI
npodeccuoHaIbHbIE COOOIIECTBA KaK TAKOBBIE JOBOJBHO XOPOIIO H3yuyeHbl. OJHAKO BONPOC
KOMMYHHKAIMH B aBUAIIMOHHBIX MPO()ECCHOHAIBHBIX COOOIMIECTBAX HE TOIYYHII TIOKA JOJDKHOTO
BHHMaHHs, HECMOTpPS Ha TO, YTO JESATEIbHOCTh AaBHALMOHHOTO IIEpCOHAla CONpsDKEHa C
KOJIJICKTHBHOM OTBETCTBEHHOCTHIO 33 KU3HB M 3JI0POBBE JIIOJIEH M COXPAHHOCTD JJOPOTOCTOSIICH
TEXHHKH, a TaKXKe XapaKTepPH3yeTCs BBICOKMMHU (HU3MUSCKHMMHU M IICHXO-IMOIMOHATBHBIMU
Harpys3skamMm B YCIOBHAX IIOCTOSIHHOI'O I[e(i)I/IHI/ITa BPCMCHHU. Me>1<)1y TEM, 3HAaHUC U
UCIIONIb30BaHNE B paboTe KOMaHIHO-PYKOBOJISIINM COCTaBOM I'PaKJaHCKOW aBHAIIMU OCHOBHBIX
3aKOHOMEpHOCTEH, (QopM, cnenudpuKd U  TPYAHOCTEM  KOMMYHHUKAIIMU  TIOBBIIIACT
3pPeKTUBHOCTh PabOTHl Bcell oTpaciu. J[ns pa3paOOTKM OCHOB TaKOro 3HaHHS B HaIleM
HCCIICOAOBAHUKU aHAJIM3HUPYIOTCA PA3JIMYHBIC NOAXOAbI K M3YUYCHUIO KOMMYHUKallUHU, €€ ueneﬁ u
¢ynkmmii. [logpoOHO paccMmaTpuBaroTcss NPOQEecCHOHATBHBIE COOOLIECTBA M BBISBIISIOTCS
0COOEHHOCTH aBHAITMOHHBIX COOOIIECTB B PSI/Ty MPOYHX.

Melnikova, Marina (Moscow, PhD student) Communication in professional aviation
communities

The goal of our research is the sociological analysis of communication in professional aviation
communities. Today, professional communities are generally quite well-examined in social
sciences. However, the issue of communication professional aviation communities has by now
attracted insufficient attention from theoretical and empirical researchers although the
professional activity of aviation personnel is attended by collective responsibility for human life
and health and presupposes both great exercise stress and mental and emotional load under the
conditions of constant time pressure. Meanwhile, the command staff’s awareness of the major
patterns, forms, specific features and barriers of communication increases the general efficacy of
civil aviation branch. To develop the fundamentals of such knowledge, we analyze various
approaches to communication, its goals and functions. We minutely consider professional
communities and mark out the characteristic features of aviation communities as compared to
other types.

MuxaiisioBa Auekcanapa (Cankr-IlerepOypr, ctyneHT) TeXHOJOTHM KOMMYHHKALIMHU
OpPraHoB BJIACTH U HAcCeJIEHHS

KomMMmyHuKamuss opraHoB MECTHOTO CaMOYTMPABJICHUS C KUTEISIMH JOJDKHA OCYIIECTBISATHCS
HenpepbIBHO. Kak TOIbKO MYHHUIMMNAIUTET MpEeKpalaeT B3aUMOACHCTBUE C JKUTEISMH, OH
nepecTaer ObITh (POPMOIM MECTHOrO CaMOYIpaBiIeHHS M (PaKTHUECKU IpEeBpallaeTcsl B OpraH
rocyJlapcTBEHHOM BiacTH. TakuM 00pazoM, y MYHHULUNATIUTETOB €CThb €JUHCTBEHHBIN IyTb:
JIOTOBAapHUBATHCSl C HACEJICHHWEM IO BCEM BEIOMCTBEHHBIM BOINPOCAM, pacCMaTpHUBas >KUTEJCH
KaK IOJIHOLIEHHOTO U PaBHOLIEHHOTI'O YYaCTHHKAa KOMMYHUKALMU U o0ecreunBast IyOJIn4HOCTb U
NpO3pavyHOCTh B3aMMOJACUCTBUS ¢ HUMH. Kpome TOro, MyHHUIMIAJIUTETHl JOJDKHBI BECTH
IPOCBETUTENIBCKYIO paboTy, JOKa3bIBask HACEJIEHHUIO, YTO IPUHUMATh PELICHUs O Cyb0e CBOEro
MYHUIIUNIATBHOTO 00pa30BaHMA MOJE3HO M HeoOXonumo. J[aHHBIN JOKIaa MOCBAIICH aHATU3Y
TEXHOJIOTUII KOMMYHUKAI[MM OpPIaHOB BJIAcTU (B JIMLE OPraHOB MECTHOI'O CAMOYIIPABIEHMS) C
HaceneHueM. TeopeTnueckuii 0030p cTpaTeruil U myTel B3aMMOACHCTBHS MYHHUIIMIIQIUTETOB C
KUTEISIMU TOJKPEIUISIETC SMIMPUYECKHM HCCIEI0BaHUEM, NTPOBEACHHBIM B MYHHIMIIAIBHOM
obpazoBanun «tOHTONOBOY, Cankt-IleTepOypr, PO.

Mikhaylova Alexandra (St. Petersburg, student) Communication Technologies of Local
Authorities Cooperating with Population



Communication between local authorities and population should be permanent and
uninterrupted. Once the municipalities stop to interact with people, they cease to be a form of
local government and in fact become state run public authorities. Therefore, municipalities have
no other way but to negotiate all departmental issues with people seeing them as a full-fledged
and equal communication participant and guaranteeing the transparency and publicity of such
communication. Moreover, municipalities should perform elucidative activities to demonstrate
the residents that participation in decision-making is useful and necessary. This paper presents
the analysis of communication technologies that authorities (in our case — local autonomous
bodies) use in their interactions with population. The theoretical review of communication
strategies and methods applied by municipalities is supported by our empirical research
conducted in “Yuntolovo” municipality, St Petersburg, Russia.

HosocenoB Auekceii (Bonorna, ctynent) TypucTtudeckuii OpeH TeppuTopuu: mpodieMa
NMOHNMAHUA B KOMMYHHMKAINHu (Ha nmpumepe Bosoroackoii odsiacTn)

B noxnmane craBurcs mnpoGiemMa NMOHMMAaHHWS B KOMMYHMKATHBHBIX IIPOILIECCAaX, B KOTOPBIX
YYacTBYIOT CO3JaTeNI TypUCTHUYECKOro OpeH/ia TeppUTOpHH U ero mnorpedutenu. B kauectse
noTpeduTesneil BHICTYNAIOT KaK TYPUCTBI, TaK U JKUTEJINU JaHHOW MeCTHOCTU. PaccmarpuBatorcs
HECKOJIBKO KJIIOYEBBIX OpeHnoB ropojoB Bosoroxackoit obnactu. Ilo pe3ynpTaraM KOHTEHT-
aHaiM3a OT3BIBOB TYPUCTOB B ceTH VHTEpHET M BHIOOPOYHOIO AHKETHUPOBAHUS JKUTENIEH
JIeNA0TCsl BBIBO/IBI, Kacaloluecss YpOBHS MOHUMaHMs OpeHJa B KaXJI0M U3 TPEX BBIIEICHHBIX
KOMMYHHMKATUBHBIX TUIIOB.

Novosyolov, Alexey (Vologda, student) Brand of Territory: The Problem of Understanding in
Communication (by the Example of VVologda Region)

The problem of understanding in communication between tourist brand creators and consumers
is the most topical issue for this paper. At that, consumers include both tourists and the
population of analyzed territory. The paper is aimed to investigate several brands of Vologda
region cities. Having conducted the content-analysis of tourists’ reviews in Internet and sample
interviewing of the local residents, we draw some conclusions about the level of brand
understanding in three empirically distinguished communication types.

OoyxoBa EBrenns (Caukr-IlerepOypr, cTyaent) @peiiM-aHaJIM3 MOLLIEHHHYECTBA

B coBpeMeHHOM MUpe CYMIECTBYET OIpPOMHOE pa3HOOOpa3ue KOMMYHUKATHUBHBIX MPUEMOB U
MPAKTUK ¥ OAHOBPEMEHHO HAOJI0OJaeTCsl pOCT MOILLIEHHHUYECTBA Ha MOTPEOUTENIHCKOM phIiHKE. B
JOKJIaAc mnpeajaractca K pacCMOTPCHHUIO HCCICAOBAHUC KOMMYHUKATHUBHBIX TIPUEMOB
MOILIEHHUKOB, PEaTU3yIOUIMX CBOIO JIEATEIbHOCTh Ha TMOTPEeOUTENbCKOM phlHKe (CaHKT-
[TerepOypra. OCOOEHHOCTH HAIIETO MCCIIEIOBAHMS COCTOMT B TOM, YTO MIpEIaraeMblii aHau3
KOMMYHUKATHUBHBIX TPUEMOB MOIICHHUKOB Oasupyercss Ha (peiimupoBanun. Takou
«paMOYHBII» aHalMM3 TMO3BOJSET M3YyYUTh, KAaKUM 00pa3oM JKEPTBBl BOCHPUHHUMAIOT
MOIIIEHHUKOB U KaKOBBI BO3MOJKHbIE MPEANOCHUIKM pa300jaueHHsl MPECTYMHUKOB. B menom
bpeiiMupoBaHre  —  3TO  BOCIPHSITHE MPOUCXO/ISIIETO, OCYILECTBIIIEMOE  Ha
METaKOMMYHHUKATHUBHOM YpOBHE, C YYE€TOM YX€ TOJy4yeHHOro ombita. /[l denmoBeka
CBOMCTBEHHO BOCIIpHUATUC TCKYIJ_Ieﬁ CUTyallur, UCXO0 U3 aHAJIOTMYHBIX MPCAbIAYIIUX MPAKTHK.
Tem cambIM, HHIUBUA TBITAETCS IpeayragaTh Xoa coObITui B OyaymieM. B kauecTBe mpumepa B
JOKJIaae IMPUBOJAATCA KOHKPCTHBIC cjydan MOIICHHHUYECCTBA, 33(1)I/IKCI/Ip0BaHHBI€ Ha
noTpeduTenbckoM peiHKe Cankt-lIletepOypra. Ha ocHoBe ¢peiim-aHanmn3a OMHCHIBAIOTCS W
OOBSICHAIOTCS ~ WHTEPHpPETAllud  KepTBAMH  INPUYMH  TPOMCHIECTBUH U TOCIEICTBHUA
CITyYHBILIETOCH.



Obukhova, Evgenia (St. Petersburg, student) Frame analysis of fraud

In contemporary world, there is a huge variety of communication methods and practices and
simultaneously there starts a fast increase of fraud on the consumer market. This paper considers
the communicative techniques of fraudsters who act on the consumer market of St. Petersburg.
The distinctive feature of our study is that the proposed analysis of fraudsters’ communicative
techniques is based on framing. Frame analysis allows us to find out how victims perceive
swindlers and determine the preconditions of crime exposure. In general, framing is the
perception of occurrences progressing at the meta communicative level and taking into account
previous individual experiences. It is in the way of human beings to interpret current situation
proceeding from concurrent circumstances and practices of the past. This is how individuals
attempt to predict the course of events in the future. As an example, the paper describes specific
situations of fraud that took place on the consumer market of St. Petersburg. Basing on frame
analysis, we examine and explain how victims interpreted the reasons and consequences of
accidents.

OoyxoBa IOumsa (Cankr-IlerepOypr, accucteHT) Peknama B NOMCKOBBIX CHCTeMax Kak
¢popma kKOMMyHHMKALIUU

B Hacrosmelt crathbe Oblla MOCTaBiieHa 3ajiada OOOOIIUTH OMBIT MPAKTUYECKOW TPYIOBOM
NEeSITEIbHOCTH B OOJIAaCTH HMHTEPHET-PEKJIaMbl C TOYKM 3pEHHMS TEOPUHM KOMMYHHUKAIMHM U
OXapaKTepHU30BaTh TAaKOW OCOObI BHJ peKiIaMbl, KaKk peKkjgamMa B IOUCKOBBIX cucreMax. B
JIOKJIale JIOKa3bIBaeTCs, 4TO HMMEHHO Takas (opMa pekiambl SBISETCS IO CBOCH CyTH
KOMMYHHKAaTUBHBIM IIPOLIECCOM, €CJIM PacCMATPUBATh KOMMYHHUKALMIO C TYMaHHCTHYECKHX
no3uuuit reopun 0. Xabepmaca.

Obukhova, Yulia (St. Petersburg, teaching assistant) Advertising in Search Engines as a
Form of Communication

The main goal of this paper is to summarize the experience of practical work in the field of
online advertising using the principles of communication theory and to characterize such a
specific form of advertising as advertising in search engines. The author argues that this type of
advertising is indeed a communicative process if communication is considered through the
lenses of humanistic theory developed by J. Habermas.

INonykamun Unbsa (Caparos, cryaeHT) BocTpeGoBaHHOCT KOMMYHUKATHBHBIX TPEHHHIOB
B COBPEMEHHBIX NPO(eCcCHOHAIBHBIX CO00IIeCTBAX

KoMMmyHuKamuu — HeoTbemJieMass 4YacTh TIOBCEIHEBHOWM M TPO(ECCHOHAIBLHON KU3HH.
KomMMyHuKaIuu cornpoBoXIaioT JTI00yI0 COBMECTHYIO JCSTEIbHOCTh: HU OJUH JICJIOBON MPOEKT
He ob0xoautcsa 6e3 oOIIeHHs ¢ mapTHEPaMH, KJIMEHTaMH, COTPYIHUKAMU. BOJIBIIMHCTBO JIO/IEH,
BCTyIasi Ha IyThb KapbepHOTO pOCTAa WM YK€ JOCTUTHYB MpO(ECCHOHAIBHOIO YcCIiexa,
MHTYUTHUBHO MOHUMAIOT, KaKyl0 BaXHYIO POJIb B MX KH3HU M Kapbepe UrparoT Apyrue JIOAU U
HaBBIKU 001IeHNs ¢ HUMU. [Ipu 3TOM HaBBIKM 3()(PEKTUBHBIX KOMMYHHUKAIMHA TOPOI CTaHOBSTCSA
MHCTPYMEHTAJIbHBIMH IIEHHOCTSIMH, HOCAT MAaHMUITYJISITUBHBIM Xapaktep. YacTo pasBurtue
KOMMYHHKATHBHBIX CHOC06HOCTCﬁ OCYHICCTBIIACTCA BO BpeMs MMPOXOKACHUA
KOMMYHHMKATHUBHBIX TPEHUHTOB, MOIMYJISIPHOCTh KOTOPBIX OCTOSTHHO pacTaer. B paMkax JaHHOTO
JIOKJIa/Ia aHAIM3UpyeTCsl crneuupuKka W HanpaBIeHHOCTh KOMMYHHKATHBHBIX TPEHUHIOB,
BOCTPEOOBAHHBIX  pa3NUYHBIMU  MpOo(ecCHOHANBHBIMM  cooOliecTBaMu.  BrIsBisiorcs
BO3MOXHOCTH MW OIpaHUYCHUA JAaHHOI0 MCETOda 06yquH5{; AHATIU3UPYIOTCA TPUYHUHBI
MOIMYJISIPHOCTH, YacTO CBsI3bIBaeMble C (DEHOMEHOM MOJHOTO U TIOKa3HOTO MOTpeOJIeHUs.



OG6yuenne B (dopmaTe TpPEHHWHTa pPACCMATPUBACTCS CKBO3b MPHU3MY MAaKJIOHAIbAU3AIUN
00pa30BaTEeNbHBIX TPOIIECCOB, CBOMCTBEHHBIX COBPEMEHHOMY pPOCCHHCKOMY OOIIECTBY.
[TonynsipHOCTH ¥ BOCTPEOOBAaHHOCTH TPEHWHTOB KOMMYHHKATHBHBIX HABBIKOB — SIPKHIA MPUMED
TpaHchopMaInii, XapaKTepHBIX ISl 00pa30BaTEIBLHOTO MPOCTPAHCTBA, PE3YJIBTATOM KOTOPBIX
CTaHOBHUTCS TIEPEXOJl K MOJENN «00pa3oBaTEIbHBIX YCIyT» B IMPOTHBOBEC TPATUIHOHHOMY
00pa3oBaHUIo.

Ponukalin, Ilia (Saratov, student) Demand for Communication Skills Training in
Contemporary Professional Communities

Communication is an integral part of daily life and professional experiences. Communication
accompanies any joint activity: no commercial project can do without communication with
partners, clients and employees. Most people just starting their career or having already achieved
professional recognition intuitively guess that communication skills play an important role in
their life and professional development. Meanwhile, effective communication skills often
become instrumental values and acquire manipulative character. The development of
communication skills is often attained through participation in communication training the
popularity of which therefore increasing constantly. This paper analyzes the specifics features
and goals of communication training demanded by various professional communities. We
identify the opportunities and limitations of this instruction method and discover the reasons why
communication trainings have become so popular, this popularity being often attributed to
fashionable and conspicuous consumption. Learning in the format of training is considered in
terms of educational processes McDonaldization. The popularity of and demand for
communication skills trainings are a vivid example of educational space transformations that
result in the transition from traditional education to educational services model.

IHoctoeBa Tartesina (Cankrt-IletepOypr, cTyaeHT) YnpasiieHHe KOH(QJIMKTaMH B
OpPraHu3anMu: Mepbl MO0 NPOPHIAKTHKE KOH(JIMKTOB MW CHHKEHHI0 KOH(IMKTHOIO
NMOTEHIHAJIA OPraHN3aluH

JIro0o¥i opraHu3allMOHHBIN KOH(QIUKT UMEET KaKk KOHCTPYKTHBHBIC (DYHKIIUU, TAK U HETAaTUBHBIC
MOCNEACTBHS,, B TOH WM HWHOM CTENEeHM OKa3blBalolve BiMsSHHE Ha 3((HEeKTUBHOCTH
NeSITeIbHOCTH opraHu3anuu. [103ToMy COBpeMEHHOMY PYKOBOAMTENIO HEOOXOIUMO HE TOJBKO
yMeJo pa3peiiaTh KOH(QIUKTBHL, HO U YMETh UX MpEeAyNpexaaTh. YTpaBieHHe KOHPIUKTAMHU B
OpraHu3aly MMOJPa3yMEBACT HE TOJIBKO BBIABICHHE MOTEHIMAIBHO KOH(DIUKTHBIX 30H, HO U
CHIDKEHHE KOH(JIMKTHOTO MOTEHIIMAajda OpraHu3aluu (TO €CTh COBOKYMHOCTH BCeX (DaKTOPOB,
KOTOpPbIE MOTYT CIIOCOOCTBOBATh BOSHUKHOBEHHIO U Pa3BUTHIO KOH(IMKTOB B Hel). Peus uuet o
NpEeIOTBpalIeHUH KOH(GIMKTHOW CUTyalldd B NPUHLHKIE, a TaKK€ O TaKOM YNPaBICHUYECKOM
BIMSHAU Ha MPOILECCHl COBMECTHOM JESTEIbHOCTH WIEHOB OpPraHM3allud, KOTOpoe Obl He
JOTyCKajo TMepepacTaHue OOBEKTUBHO CYIIECTBYIOIIMX MPOTUBOPEYUN B OCO3HAHHOE
IIPOTUBOCTOSIHUE CTOPOH. B 1oKnaze paccMaTpuBarOTCsl OCHOBHBIE MEpbI, HAIlpaBJICHHBIE Ha
npoUIakTUKy ¢ MpeJoTBpallleHue KOH(PIUKTOB, a TakKe CHIDKEHHE KOHQIMKTHOTO
noTeHIMaza oprauuzanuu. Kpome toro, npemiaraercs onucanue (GpakTopoB, MPEMSTCTBYIOMNX
peIynpexaeHUI0 KOH(DIUKTOB.

Postoeva, Tatyana (St. Petersburg, student) Conflict Management in Organizations:
Measures Preventing Conflicts and Reducing Conflict Potential

Any organizational conflict performs constructive functions but also has negative consequences
for the effectiveness of organization. Therefore, contemporary managers should not only resolve
conflicts expertly but also know how to prevent them. Conflict management in organizations
presupposes not only the detection of potentially conflictual zones but also the reduction of the



organization’s conflict potential (i.e. coping with the whole set if factors that might promote the
emergence and development of conflicts). In other words, there is a demand both for the
principal prevention of disputed situations and such managerial regulation of organization staff
cooperation that would not allow the objective tensions to grow into the conscious confrontation
of parties. This paper considers the basic measures that are aimed at the prevention of conflicts
and the reduction of conflict potential in organizations. Moreover, it describes the factors
impeding conflict prevention.

IIeikoBa HOaus  (Cankrt-IlerepOypr, cryaeHt) B3aumoneiicTBHe maccakupoB M
COTPYIHHKOB B IPOCTPAHCTBE COBPEMEHHOI0 A3PONOPTA: KOMMYHUKATHBHBIH aCNIEKT

B xope myrtemecTBuil aBHanaccaXMpbl HEPEIKO OKa3bIBAIOTCS B CTPECCOBBIX CHUTyaLUsX,
CBS3aHHBIX, B TOM YHCJIe, C KOMMYHHUKaTUBHBIMU OapbepamMu U KOHQuIUKTamMu. B cBoeM nokiane
MBI paccMaTpUBaeM MpPOOJEMATHYHYI0 KOMMYHHUKAIMIO [AcCaXMpOB M  IEpCOHaia,
00CITyKUBAIOLIETO a’poIopT, KaKk HEKOe TeaTpalu3oBaHHOE AelicTBue. Tak ke, Kak B TeaTpe, B
COLIMAJIBHONW XU3HU BaXKHbI KOCTIOMBI, B KOTOPBIX Pa3bIlPHIBAIOTCS POJIM, PEKBU3HUT CLEHBI,
JEKOpallii U, KOHEYHO, MOBEJCHUE MapTHEPOB M0 CLIEHE U UX MyOsukK. [laccakupbl BHICTYNAIOT
KaK B POJIM YYaCTHHMKOB IPEJCTABIICHUSA, TaK U B posind 3putened. COTpyJHUKU KE NEHCTBYIOT
KaKk Tpylma akTepoB, MWIparolMX oOmnpeleneHHble poiu. [loab3ysck BO3MOXKHOCTAMU
NpaMaTypru4yeckoro IMOJX0Jla, Mbl paccMaTpUBaeM pa3HOOOpa3Hble KOMMYHHUKATHBHBIE
CUTyallld B ad’polopTax: KaK CTaHJapTU3UPOBAaHHbIE U pYTUHHU3UPOBAHHBIE, TaK U
HEOXHJIaHHbIE, TPEOYIOLIHE OT yYaCTHUKOB UMIIPOBU3ALINH.

Pyzhova, Yulia (St. Petersburg, student) Interactions between Passengers and Employees in
the Space of Contemporary Airports: a Communicative Aspect

When travelling, airline passengers often find themselves in stressful situations that are in
particular connected with communicative barriers and conflicts. In our paper, we consider this
problematical communication involving passengers and airport personnel as a kind of
dramaturgic performance. Like in theater, costumes, properties, stage scenery and certainly the
behavior of actors and their publics are very important in social life. For example, passengers act
both as actors and spectators of the performance whereas airport workers can be likened to a
company of actors who play their roles. Using the opportunities of dramaturgical approach, we
investigate various communicative situations in airports: both standardized and routinized frames
and challenging, unexpected situations demanding improvisation from the participants.

CemenoBa Mapus (Canxt-IletepOypr, crynent) HopMbl MeIUIIMHCKO# ITHKH KakK (akTop
KOMMYHUKAIIMH Bpayell ¥ NAlHEHTOB

Crartbsi TOCBAIIEHA COLMOJIOTMYECKOMY OCMBICIICHHIO CHTyallud KOMMYHHUKALIUH MEXAY
BpauaMHd ¥ TAIMeHTaMH ¥ aHAJIW3y HOPM MEAMIMHCKOW OSTHKH Kak ¢akTropa TaKou
KOMMYHHMKalMi. BpisiBieHo u  00OcCHOBaHO, 4YTO  pedopMHpOBaHHE  POCCHUUCKOTO
3paBOOXpaHEHUs] BJedeT 3a co00i TpaHChOpMAalMI0O KOMMYHUKATUBHOTO B3aWMOJCHCTBUS
Bpaueil M NauueHTOB. TpaJAWIIMOHHAs  MATepHAJIMCTCKas MOJENIb  3aMEHseTCs  Ha
napTuiunaTopuyro. JlaHHas Mopenb, Npeanojiaramolias akTUBHOE ydYacTHe MalUeHTa B
npoluecce JiedeHus, TpeOyeT BBICOKOTO YPOBHSA KyJbTYphl 3/I0pOBbs B 0OOIIECTBE. AHaIu3
coOpaHHBIX HAaMH MAaTEPHAJIOB IO3BOJSET YTBEPKIaTh, UYTO B PEATBHOCTH TMPECTABICHUS
HACEJIEHUsI O KYyJIbTYpE 3/10pPOBbsl HAXOAATCS HAa YPOBHE BOCIPHUATHS OpraHM3Ma 4eJIOBEKa Kak
MEXaHH3Ma, JOJDKHOTO WCIPaBHO (YHKIMOHUPOBATh, a YUYPEKICHHS 3APaBOOXPAHCHUE
WHTEPIPETUPYIOTCA KaK «PEMOHTHBIE JENO» JUIsl CKOPEWIIEro YCTPAHEHWS HEMOJIAIOK U
BO3BPAILICHUS YEJIOBEKA K «HOPMAaJIbHOU JesTeNbHOCTU». Ha ocHOBaHMUM aHallv3a MHTEPBBIO C
BpauaMy pa3HbIX CHEIHAIBHOCTEH CAeNlaH BBIBOA O TOM, YTO BIHUSHUE KOAU(MUIIMPOBAHHBIX



HOPM MEJUIMHCKON ASTUKM HAa CUTYyalHI0 KOMMYHHKAlIMM Bpayeld M MALMEHTOB SBJISETCS
HEOCO3HABAEMbIM MEIMKAaMU W TMPU3HAETCS HMHU HE3HAYUTENbHBIM B CPaBHEHUU C HX
CyOBEKTUBHBEIMH MOPQJIBHBIMH W IICHHOCTHBIMH OpHCHTAMsAMH. B  JOKIage Takxke
paccMaTpuBalOTCs KOMMYHUKATUBHBIE TIPOOJIEMbI, BOSHUKAIOLIUE B PE3yJIbTaTe HECOOTBETCTBUS
TpeOOBaHUI YUPEKICHUN, ONPEACISIONIMX CTAHAAPTHl OKAa3aHUS METUIIMHCKOW TOMOIIU, H
WHIUBUyaIbHBIX CUTYAIIHM, C KOTOPBIMU UMEET JIEJI0 Bpay B IOBCEIHEBHOM IPAKTHUKE.

Semyonova, Maria (St. Petersburg, student) The Norms of Medical Ethics as a Factor of
Communication between Physicians and Patients

This paper presents sociological analysis of communicative encounters between physicians
and patients and considers medical ethics norms as a factor of such communication. We shall
show that the reformation of Russian public health system leads to drastic transformations of
communication between physicians and patients. Traditional paternalist model is gradually
substituted by participatory model. This model that presupposes patients’ active participation in
treatment demands a high level of health culture in society. Meanwhile, the analysis of collected
data demonstrates that in reality the notions of the population about health culture do not go
beyond imagining human organism as a mechanism that should operate properly.
Correspondingly, medical institutions are interpreted as “repair depots” that are designed to
quickly remedy the defects and bring patients back to normal functioning. The interviews with
physicians of different health professions demonstrate that the influence of codified medical
ethics norms over communication between doctors and patients is not reflected by the medics
and is described by them as insignificant as compared with their subjective moral and value
orientations. The paper also considers communicative problems that result from the
discrepancies between institutional requirements regulating medical assistance standards and
specific situations that physicians face in their everyday life.

CutnuxkoBa AHHa (HoBoky3nenk, cryzeHt) IIpo6JjeMbl KOMMYHUKATHBHBIX NMPOIECCOB B
ceJibCKUX pernoHax Poccuu

B noknazne paccmaTpuBaroTcst Mpo0sieMbl KOMMYHUKATHBHBIX MPOIIECCOB B CEITBLCKUX PETHOHAX
Poccun. ABTOp aHanm3upyeT HETaTHBHBIE COLMAIBHBIEC TIOCIEICTBHS OCYIIECTBISIEMBIX pedopM
HSKOHOMHKH U YIIPaBICHHS, KOTOPbIE MPUBEH CEIbCKHE PETHOHBI CTPaHbl K ONACHOM rpaHu, 3a
KOTOpOW HAYMHAIOTCS HEoOpaTMMblE MPOLECCHl COLUAIbHOM Jerpajallud W ymajka
HPaBCTBEHHOCTH HacelieHHs. BbIneneH KOMIUIEKC MpoOieM, CBSI3aHHBIX C MPEIOCTABICHHEM
COIMAJIbHO-TAPAHTUPOBAHHBIX YCIYT W  YAOBICTBOPEHHEM JIMYHOCTHBIX HWHTEPECOB |
noTpeOHOCTeH pa3iIMyHBIX TPYNN HaceleHus. B mpencraBieHHON paboTe BBLACISAIOTCS TaKue
(aKTophl, MPEMATCTBYIONINE PA3BUTHIO KOMMYHHUKATHBHBIX IPOLIECCOB, KaK OTrPaHWYCHHBIH
JIOCTYII CENbCKUX MKHUTEJIeH K yclIyram; Majoe KOJHYECTBO ACHUCTBYIOIIUX OOIIECTBEHHBIX
opraHM3anuii Ha cene; ciaabopa3BHTas COLMaNbHAs HHOPACTPYKTYpa; H30JIMPOBAHHOCTH H
TEPPUTOPUANIbHAS  OTAAJICHHOCTb; OTCYTCTBHE KOH(PHICHIMAILHOCTH; HHU3KUH ypPOBEHb
00pa30BaHUs CEIBbCKUX JKUTENEH; KOHCEpBAaTU3M M COIManbHas MHEPTHOCTb. OCHOBHAs IIETb
UCCIIEIOBAaHUsT — ompeneneHne HauOonee 3(P(EKTUBHBIX CPEACTB KOMMYHHMKALUU MEXITY
pabOTHHKAaMU CONMAIBHONW cdepbl M KUTEIIMU CEJIbCKOM MecTHOCTH. Ha mpumepe ombita
KemepoBckoii 06s1acT aBTOp MOKa3bIBAET BO3MOXKHOCTh PELICHUS MPOOJIEM KOMMYHUKATHBHBIX
IPOLIECCOB HAa CeJie, XapaKTEepU3yeT OpPraHU3alMi0 WM TEHACHIMH pa3BUTHSA COIHAIBHO-
KOMMYHHUKATHBHOH c¢epbl. OCyIIeCTBICHHBIH aHAIM3 MPOIECCOB KOMMYHHUKALMU TMO3BOJISET
ClIeNaTh BBIBOJ] O CTAarHAIMX U IEMOPATH3ALUH CONMATFHO-KOMMYHHKATUBHOTO IPOCTPAHCTBA B
COBPEMEHHOM CeNbCKON MECTHOCTH.

Sitnikova, Anna (Novokuznetsk, student) Problems of Communication Processes in the
Rural Regions of Russia



This paper considers the problems of communication processes in rural regions of Russia. The
author analyzes negative social effects of economy and management reforms that brought rural
regions of the country to a dangerous brink where irreversible processes of population’s social
degradation and moral decay begin. A complex of problems is marked out that is connected with
rendering social services and satisfying the personal needs and interests of different population
groups. In this paper, the author distinguishes between such factors impeding the development of
communication processes as limited access of rural residents to services; deficiency of active
public organizations in rural areas; underdeveloped social infrastructure, isolation and territorial
remoteness; lack of confidentiality; low educational level of rural residents; conservatism and
social inertia. The main objective of the research is to define the most effective means of
communication between social workers and rural areas inhabitants. Turning to the example of
Kemerovo region, the author shows some possibilities to solve communication processes
problems in rural areas and describes the organization of socio-communicative sphere and its
development trends. The conducted analysis of communication processes enables making a
conclusion on the current stagnation and demoralization of the socio-communicative space in
rural areas.

CxunpanoBa Oxkcana (Cankr-lIletepOypr, crtynent) PanmoHaam3anusi poMaHTHYeCKHX
OTHOILIIEHHI: OCHOBHBIE (POPMBI

Eme xmaccuk commonorun Makc Bebep roBopui o pamnuvoHanM3alud Kak HeoOpaTHMOM
HCTOPUYECKOM IPOIECCe BCEMUPHOTO MaciTadba. B coBpemeHHOM Ham o01iecTBe moTpeOIeHus
Bce cdepbl KU3HH MPOXOMAT TMpolecc panuoHanu3auuu (o uem numer JIx. Putnep B
«MakoHaIbIN3anN 00IIecTBay). VICKITFOUeHHEeM He CTAaHOBUTCS W HanboJiee HHTUMHAs cdepa
Halllel >KM3HU — POMaHTHYeCKHe OTHomleHus. Hama mens — pacmmpuTh MpencTaBiICHHE O
panuoHaIn3anuu  pOMaHTUYCCKUX OTHOILIEHUU oCcpeaACTBOM aHaJli3a CyH.[@CTByIOH_IeI\/'I
UHAYCTPUHU TOBapOB U YCIYT, CBSI3aHHBIX C POMAaHTHYECKHMMH OTHOLICHHUSIMH: 3TO BEUEPUHKU
speed dating, Kypchl, KHUTH U BHICOYPOKH IMHKAIA, aCTPOJIOTUIECKUE PACUETH COBMECTHMOCTH
(Mo ¥WMeHH, 3HaKy 30/MaKka M APYTUM IapameTpaMm), CalThl 3HAKOMCTB M COLIMAJbHBIE CETH,
TEXHOJIOTUM coOyia3Ha, (aupTa W TPAaBUIBHOTO IOBEIEHUS BO B3aWMOJCHCTBHU C
MPEICTAaBUTENSIMHA MTPOTUBOIIOJI0KHOTO MOJIa, KOTOPBIE MUPOKO THUpaxxupyrorca yepes CMU u
OpraHu3aluy, 3aHMMAIOIUECs OKa3aHWEM YCIyr II0 OpraHu3aluu cBuaaHuii. Bce 310
3HAYUTENIbHO W3MEHSET MPUBBIYHOE TMPEACTABICHUE O POMAHTHYECKUX OTHOLIEHUSX U
XapaKTepU3yeT UX COBPEMEHHYIO CIIeU(UKY.

Skidanova, Oksana (St. Petersburg, student) Rationalization of Romantic Relations: Key Forms

Max Weber, the classic of sociology, believed rationalization to be an irreversible historical
process of global scale. In contemporary consumer society, all realms of life are undergoing the
rationalization process (as described by George Ritzer in his book “The McDonaldization of
society”). The most intimate realm of our life — romantic relations — is no exception in this rule.
Our aim is to expand the notion of romantic relations rationalization by analyzing the industry of
goods and services related to romantic relations: speed dating, courses, books and video-courses
of pick-up, astrologic calculations of compatibility by zodiacal symbol, dating sites, social
networks, technologies of interaction with the partner that are replicated by mass media and
organizations rendering date planning services. This industry significantly alters the traditional
understanding of romantic relations and reflects their current specifics.

CmiocapeBa Maprapurta (Cankr-IletepOypr, cryaent) CTpykTypa W OWHAMHKa CETEBOU
KOMMYyHHUKalmu B ¢angome (Ha mnpumepe ¢annoma cepuana «Jlokrop Kro» B Caskr-
[TerepOypre)



danmom mpexacTaBuseT CcOO00H HOBOE COLMAJIBbHOE SIBICHHE, KOTOPOE HE IOJBEPrajioch
riTyOOKOMY COIMOJIOTMYECKOMY aHan3y. Ero m3ydeHune Kak CeTH MO3BOJISET OMUCATh CTPYKTYPY
U crenn(uuecKkie KOMMYHUKAaTHBHBIC TIPAKTHUKHY, BIHSIONINE Ha BBIOOP KM3HEHHBIX CTPAaTETHH
ero yuactHukoB. Ha mpumepe ¢dangoma cepuana «Jokrop Kro» B Cankr-IletepOypre Oyner
PAacCMOTPEHO BIHSIHUE PA3IUYHBIX (PAaKTOPOB Ha (HOPMHPOBAHHE CTPYKTYPbI MOJIOACKHOHU CETH
n €€ JTMHaAMHKU. K Takoro poaga (baKTOPaM OTHOCATCA pa3MCp, INIOTHOCTb, AUAMETP U CBA3HOCTDH
CeTH, HAJIMYME WM OTCYTCTBHE 3BE3/bl CETH, MOTPAHUYHHUKOB, CBS3HBIX, a TAKXKE CHJIa CBS3CH.
I'paduyeckne momenn oOTOOpakalOT TEPEXOoJ OT IyOLEHTPATbHOM K 3STOLEHTPHUYECKON
KOH(QUTyparuu cetd. B XoJe SMIMPHUYECKOro HCCIeNOBaHUS OBUIO YCTaHOBJICHO, YTO
KOMMYHHKAIMs B pexxume opdiaiftH umeer ocoboe 3HaueHHs IS OOJIBIIMHCTBA YYACTHUKOB
COOOIIIECTBA, CIOXKUBIIIErOCs B ceTH MIHTEpHET.

Slyusareva Margarita (St. Petersburg, student) Structure and Dynamics of Network
Communications in Fandoms (the Case of “Doctor Who” Fandom in Saint-Petersburg)

Fandom is a new social phenomenon that has been never deeply analyzed by sociologists. The
investigation of fandoms as networks enables describing the structure and specific
communication practices that influence the life choices of their participants. We focus on the
case of the fandom that emerged in St. Petersburg around a British science fiction TV serial
called “Doctor Who”. Following the logic of case study, we consider different factors that
influence the structure and dynamics of youth network. These factors include the size, density,
diameter, and connectedness of the network; the presence or absence of network stars, liaisons
and bridges as well as relationship strength. Graph models represent the transition from dyadic to
egocentric network configurations. In the course of our empirical research, it was found that
offline communication plays an important role for the majority of community participants
although their network originally emerged in Internet.

Tpsicuna Jdapesa (HoBoky3Heuk, cTyzneHT) @opMbl 0Ka3aHHSI KOMMYHHKATHBHOM IOMOIIHU
COLMAJILHO HEAalITHPOBAHHOMY HACEJICHUIO

ConuanpHas, TOJUTHYECKAass W DKOHOMHYECKass oOOCTaHOBKa B CcoBpeMeHHOW Poccuu
CIIOCOOCTBYET POCTYy dYHCNAa JIOJEH, HYKIAIOMMXCS B CHEIUAIM3UPOBAHHONW MOMOIIU
VUPEKICHUH COIMANBHOM 3amMThl W peabwiuranuu. B mokmame paccMaTpuBaIOTCS
KOMMYHHKATHBHBIE TPOOJIEMbl TAaKMX KaTErOpHi HACENeHHs, KaK TEHCHOHEPHI, HHBAIUIBI,
MaTepU-OJIMHOYKH, a TaKXXe JIMIA, OTOBIBIIME TIOPEMHOE 3aKIIOYCHHE. ABTOP aHAIM3UPYET
HanOosnee 3¢ dexkTuBHBIC (OPMBI OKA3aHUS COLMAIBHON MOMOIIY TaHHBIM IPyIIaM HAaCeJCHHS.
Ha nmanHOM »9rTame pa3BUTHS POCCHHCKOrO OOIIECTBA CIYKObI MEIUKO-COIHMAIBHON
peadbunuTaIy, CONUaIbHOW MOMOIIH, COIMATBHO-TICUXOJIOTUYECKON MOAMEPKKH HAXOASITCS B
YCJIOBHSX CTAaHOBJICHHSI, YTO OCJIOXKHSET MPOIECC UX ACATEIHHOCTH HA MPAKTUYECKOM YPOBHE.
[IpensitctBuem s 3¢¢deKTUBHON pabOThI B JTaHHOM HAIPABJICHUU SIBISIFOTCS BBICTPOCHHBIC
00IIIeCTBOM CHUMBOJHMYECKHE Oapbephl, MPEkKIE BCEro KOMMYHUKATHBHBIM, CIOMaTh KOTOPBIN
OJIMHOKOMY W HETPUCIIOCOOJICHHOMY YEJIOBEKY HEBO3MOXKHO. B CBSI3U € ITHM, aHATH3UPYIOTCS
(bakTophl, CIMOCOOCTBYIOIIME TMOBBIIICHUIO 3HAYUMOCTH TaKUX KYJIbTYPHBIX IIEHHOCTEH
TPpaXIAHCKOTO  O0IIecTBa, KaK TOJEPAaHTHOCTb, OMIATHs, YBaXKEHHE YEIOBEUYECKOTO
JIOCTOMHCTBA, TYMaHHM3M W PaBEHCTBO mpaB. PaccmarpuBaercs cnemnuduka pabOThl camMuXx
COIMANIFHBIX CIIyKO, B3SBIIMX HAIMpaBJIICHWE HA MOBBIMICHHE d(PPEKTUBHOCTH U TOCTYMHOCTU
eATEIbHOCTH, BO3MOXKHOE Onaromaps CBOEBPEMECHHOMY nH()OPMUPOBAHUIO n
KOHCYJIbTUPOBAHHUIO YEJIOBEKA, YTO CTAHOBHUTCS OCYLIECTBUMBIM TOJIBKO C IOMOIIbIO
COITMATbHBIX KOMMYHUKAIIHH.



Tryassina, Daria (Novokuznetsk, student) Forms of Communicative Assistance Targeted at
Socially Disadvantaged Groups

The social, economic and political situation in contemporary Russia promotes the growth of the
number of people who demand specialized care provided by the institutions of social security
and social rehabilitation. This paper considers the communicative problems of such
disadvantaged groups as pensioners, the disabled, single mothers and former inmates. The author
analyzes the most effective forms of providing public assistance for these population categories.
At the current stage of Russian society development, the services of aftertreatment and social
rehabilitation, public assistance and psychological support are still in the making which
complicates their practical work. Serious obstacles to the effective work in this area are socially
constructed symbolic barriers, many of them being of communicative nature. For lonely and
socially unadapted individuals, such barriers are almost impossible to overcome. This paper
considers the factors contributing to the increasing significance of such cultural values of the
civil society as toleration, empathy, respect for human dignity, humanism and equality of rights.
It focuses on the specific character social services operation designed to increase the efficiency
and accessibility of public support which is only possible in case of timely informing and
consulting the target groups. Therefore, the impact of social communications on the provision of
public assistance can scarcely be overestimated.

TymanoB Hwuxura (Cankr-lIletepOypr, crynent) [lens IloGeapl Kak conMaJdbHbIN
nep¢opMaHC: NepCHeKTHBBI COLMOJIOTHYECKOr0 aHAIN3a

B noxnane oreHHBArOTCS BO3MOKHOCTH MPUMEHEHHS MOJIEIH colaibHOro nepdopmanca JIx.
Anekcanaepa B aHaimu3e (eHOMEHa roCyNapCTBEHHOTO Mpa3THUKa B coBpeMeHHoW Poccum (Ha
npumepe us [ToGeas). [lo MHeHHIO aBTOpa AOKIaaa, MTOHUMAHUE MIPa3AHUKA KaK COLUATBHOTO
nepopmaHca MO3BOJISIET BHIIBUTh M OMUCATh «TOCYNAPCTBEHHBIE TEXHOJOTHUW) YIPABICHUS
KOJUIEKTUBHOM MaMATbI0. MBI paccMOTpUM BBILIEYKa3aHHYIO IMPOOJIeMy Ha TEOPETHUYECKOM
YPOBHE U MPEJIOKUM HEKOTOPHIE CTPATETHH IMITUPUIECKOTO UCCICOBAHUS TOCYIaPCTBEHHOTO
npa3fgHUKa C T[PUMEHEHHEM MOJENIHd CoLMadbHOro mnepdopMaHca, OXapaKTepU30BaB
BO3MOXXHOCTH ONEpalMOHANM3AMA TIOHATUA UM BBIOOpa MeToAoB. Takke MBI BBIICIUM
OCHOBHbBIE TPYJIHOCTH U OTPaHUYEHUS, CBSI3aHHBIE C MCIOJIb30BaHUEM Mojenn [x. Anekcanaepa
B HCCJICIOBAaHUH T'OCYJapPCTBEHHOTO MPa3/IHUKA KaK HA TEOPETHUECKOM, TaK U Ha SMIIUPUIECKOM
YpOBHE.

Tumanov, Nikita (St. Petersburg, student) Victory Day as a Social Performance: Prospects of
Sociological Analysis

This paper focuses on the evaluation of the abilities to use Jeffrey Alexander’s social
performance theory in the analysis of national holiday phenomenon in contemporary Russia (by
the example of Victory Day). In the author’s opinion, the understanding of national holiday as a
social performance enables describing “governmental technologies” in the field of social
memory management. The author considers the aforementioned problem at the theoretical level;
suggests some empirical research strategies of considering national holidays as social
performances; and discusses the operationalization of key analytical concepts and the choice of
field methods. He also points to the major theoretical and empirical challenges and limitations
connected with the implementation of Alexander’s theory in the research of national holidays.

TymanoB Huxwuta (Canxt-IletepOypr, cryaent) Tpanchopmanus ¢eHoMeHa ouepenam B
Cankr-IleTepOypre: Bu3yajibHoOe HCCIeOBAHUE



B pamkax maHHOTO AOKJIa/na MPEANPHHUMAETCS MOTBITKA MPOCICIUTh TCHICHIINHA B U3MEHEHHUSX,
KOCHYBIIIMXCSI OpraHU3allid JKUBBIX oOuepefeldl B  CaHKT-METepOyprcKUX YacTHBIX |
TOCYJIapCTBEHHBIX MEIWIIMHCKUX YYPESKICHHUAX, a TaKkKe OpTaHU3alMsIX, 3aHUMAIOIIUXCS
IpEeIOCTaBIEHHEM TOCYJapCTBEHHBIX yciyr. IIpoBefeH aHann3 M3MEHEHWH, MPOU3OMIEIIINX C
(deHoMEeHOM ouepeH, B KOHTEKCTe TpaHchopmMaru cepsl yeryr (Kak B TOCy1apCTBEHHOM, TaK
¥ B YaCTHOM ceKTopax). [loka3zaHbl HEKOTOpPbHIE peasibHblE CIICHApUU OpTraHU3alud OYepead B
YUPESKACHUAX, OOO3HAUCHHBIX BhImE. lcciaemoBaHne MPOBOIWIOCH C  HCIOJNIB30BaHUEM
NOJIO)KEHUH aKTOPHO-CETEBOM TEOpMH ¥ TPUMECHEHHEM BH3yaJbHBIX METOAOB. ABTOpa
MHTEpeCyeT KOHCTPYHPOBAHHE «IIPOCTPAHCTBA OUYEPEI» €€ «aKTAHTAMW», a TAKKe POJb ITOTO
KOHCTPYHMPOBaHHSI B IIpOIEcCax COLUAIbHOTO B3aMMOJCHCTBUS BHYTPH odepenu. B xone
UCCIICIOBAaHUST  aBTOP BBINEISIET JIBa HJCAIBHBIX THIA OYEPEIH: «COBETCKYIO» W
«COBPEMEHHYIO».

Tumanov, Nikita (St. Petersburg, student) Transformation of the Phenomenon of Queues in
St. Petersburg: A Visual Research

This paper presents an attempt to trace some transformation trends of queues organization in
private and public medical institutions and organizations rendering public services (in the
context of service sector transformations in contemporary Russia). Real scenarios of queues
organization in aforementioned institutions are described. This research is conducted in the
framework of actor-network theory with use of visual methods. The author is interested in
describing the social construction of queues by its “actants” and the influence of this “construct”
on social interactions within queues. In this research, the author distinguishes between two ideal
types of queues: “Soviet queues” and “contemporary queues”.

TypakaeB Mapceanb (Cankt-IletepOypr, cryaent) KonTeHT-aHa U3 conuaabHbIX NPodJieM B
conuajanHoi cetn «BKonrakre» B coodmecrBe «CBO0OOIHBIE HOBOCTH»

B JOKJIaAC OIMMCBIBAKOTCS COIUAJTIBHO-TIOJIUTHUUYCCKHUC HpO6HCMBI, KOTOpLIC OTpa)KeHBI B
HOBOCTHBIX COOOIIEHUSAX MPOTECTHOTO MOJIUTHICCKOT0 coobIecTBa « CBOOOTHBIC HOBOCTHY.
HpOBeI[eH KaquTBCHHBIﬁ aHaAJIN3 CTCIICHU BHUMAHHS K OHpeI[eHeHHBIM HpOGHCMaM U BBIJICJICHBI
OCHOBHBIC BHHOBHUKH W KEPTBbI TAHHBIX TpooiieM. [IpoBeieH hakTOpHBIN aHAIN3 YaCTOTHI
BCTPEUAEMOCTH COIMAITBLHO-TIOJIUTHIECKUX MTPOOIIeM, a TAKKE JTATeHTHO-CEMaHTUIECKHUI aHaTN3
TEKCTOBBIX COOOIICHHH, OITyOJIMKOBAaHHBIX HA CTEHE ATOT0 COOOIIEeCTBa.

Turakayev, Marcel (St. Petersburg, student) Content-analyses of social problems in the
social network “VKontakte” in the community *“Svobodnye novosti”

The report describes the social and political problems that are reflected in the reports of the
protest of the political community “Svobodnye novosti”. A qualitative analysis of the degree of
attention to certain problems was conducted and the major culprits and victims of these problems
were highlighted. Factor analysis of the frequency of social and political problems, as well as
latent semantic analysis of text messages posted on the wall of this community was conducted.

®enopoBa Jlrogmuiaa (Cankt-IletepOypr, ctyaent) IloTpedieHue anakoro/si Kak mpouecc
KOHCTPYMPOBAaHHS COLMATBHON COJIMIAPHOCTH (HA MPUMepe CTyeHYeCKHX PUTYAJI0B)

Bompoc 0 Tom, Kak Ha ypOBHE MMOBCETHEBHOTO OOIICHUS pean3yeTcs MOTPeOICHUE alIKOT OIS,
u3ydeH cnabo. YToOwl pemaTh MpoOIeMbl aTKOTOIH3AIMN HAaCEeNIeHHUs, HEOOXOMMO 3HaTh, KaK U
JUISL 9eTO IO TOTPEOIISIOT aJKOTroJb, KaK OHU TPUOOMIMIMCH K 3TOMY MOTPEOJICHUIO, Kak
(GOpMUPYIOTCS COOTBETCTBYIOIIME MOTPEOUTENHCKUE MPAKTUKH. B Halmield KylbType 4YeloBeK
4acTO OKa3bIBACTCS B CHUTYAIUSX, TAC MPUHATO MUTh. AJIKOTOJb, C OJHONH CTOPOHBI, SIBIISETCS



CTHMYJIATOPOM, OOECIICYMBAIOIINM HCIIOJIHEHHE COLMANBHBIX POJICH B Pa3IMYHBIX CHUTYaILUSIX
B3aUMOJICHCTBUSA, C JAPYrod CTOPOHBI, @ C JPYrod — BBICTyHNAaeT YacTbiO IOBCEJHEBHBIX
pUTYyaJoB, KOTOpble, B CBOK O4Yepedb, BBICTYNAIOT CPEACTBOM (OPMHUPOBAHUSA U
BOCIIPOM3BOJICTBA  COLMANBHBIX CETEeW, TIPYNNOBBIX MACHTUYHOCTEW M HHBIX (opm
COLMAIBHOCTU. 3ajaya 3TUX PHUTYallOB — CO3JaHHE M MHOJAEP>KaHUE CONUIAPHOCTH BHYTPHU
IpYMNIIbI, YKPEIUIEHNE YyBCTBA KOJJIEKTUBHOM MPUHAIEKHOCTH.

Fedorova, Liudmila (St. Petersburg, student) Alcohol Consumption as a Process of Social
Solidarity Construction (by the Example of Students’ Rituals)

The issue of alcohol consumption in everyday communication has been studied poorly. To solve
the problems of alcoholization of the population, it is necessary to learn how and why people
consume alcohol, how they familiarize with this consumption and how corresponding consumer
practices are formed. In our culture, people regularly find themselves in situations where they are
expected to consume alcohol. On the one hand, alcohol is an important stimulant ensuring the
execution of social roles in various interaction situations; on the other hand, it constitutes a part
of everyday rituals that, in turn, shape and reproduce social networks, group identities and other
kinds of sociability. The purpose of these rituals is the creation and maintenance of solidarity
inside groups and the reinforcement of the feeling of collective belonging.

®emenko AHHa (MaranaH, couckarenab) BererapuaHcTBO Kak OCHOBa ()OPMHPOBaHMS
AUCKYPCHBHOI0 CO001IECTBA

JlokJaa TMOCBSIIEH BOMPOCY O TOM, KaK HAa OCHOBE BEreTapUAHCKOTO JUCKypca MPOHMCXOIHT
dbopmupoBanue cooOmiectB. JlaHHble cooOmiecTBa 00pa3ylOT COIMATIBHBIE aKTOPHI, CBSI3aHHbBIC
HE B3aMMOJICHCTBUEM, a OOIIUM CTHJIEM JKU3HHU, CXeMaMHU BOCIIPHUSTHUS PEaTbHOCTH U CIIOCOOAMHU
KOHCTPYUPOBAHHSI COLIMATIBHON UISHTUYHOCTH. B paboTe packpbIBaeTcs AUCKYpPCUBHAS IPUPOAA
BEreTapuaHCTBa Kak 0COOOH pa3HOBUIHOCTH COIHAILHON MPAKTUKH.

Feschenko, Anna (Magadan, doctoral candidate) Vegetarianism as Foundation for Discursive
Community Formation

The paper focuses on how vegetarian-based discourses promote communities formation. These
communities are shaped by social actors that are connected not through interactions but rather
through shared lifestyles, perception schemes and modes of social identity construction. In this
paper, we expose the discursive nature of vegetarianism as a specific social practice.

Yaursn Aisia (Caskr-IletepOypr, crtynent) IIpodeccHoHanbHble TEXHOJOTMH CIHH-
JOKTOPOB KaK Pa3HOBUIHOCTH (PpeliMUPOBAHUS

Ceroass, B 310Xy MOJAEPHM3ALMU M T'OCHOJCTBA CPEJICTB MAaCCOBOH KOMMYHHKALIMH, OCOOYIO
HOMYJISIPHOCTB MPHOOPETAIOT TaKue MPO(EecCcru, KaK CIUH-TOKTOP, TIOJIUMTTEXHOJIOT, KPU3UCHUK,
CHELHATNCT MO cayxaM, (YHKIUU KOTOPBIX CBS3aHBI C UCIPABICHUEM COOBITUH B Macc-Meua,
NPUHSBIINX HEOTaronpusATHBIH  xapakTep. CHHMH-IOKTOp SBISIETCS  CIEHHUAIMCTOM 10
HOBOCTMHHOMY MHpY, Ubsi paboTa HampaBieHa Ha OOHapyXEHUE WM, HA00OPOT, COKPHITHE
orpezieNIeHHbIX (pparmMenToB nHPOpMarmy. CIMH-TOKTOp OPTaHU30BBIBACT U PEOPTaHM30BBIBACT
COOBITHE B €ro KOMMYHHKAaTHBHOH IUIOCKOCTH, IpPHUYEM OCHOBHBIM KpPUTEPHUEM OILICHKU
OpPraHMU3yeMOT0 COOBITHS BBICTYMAIOT €ro TOCIEASHCTBUS JJII MacCOBOM aymutopuu. JIroOou
IIar JAeyaeTcs ¢ y4eTOM 3TOH MEepPCIEeKTHBbI, @ IPUOPUTETHBIM OKa3bIBACTCS KOMMYHHMKATUBHBIN
aCleKT pelieHusl. BakHeillee CBOWCTBO CHUH-JOKTOPOB 3aKIIOYAETCS B MX YMEHHH
OOBITPBIBATh CUTYALIMH C TIOMOIIBIO TIIATENEHOTO 0TOOpa Hanboee F3PPEKTUBHBIX COOOIICHHIH,



OTIIPaBKM MX MO HYXXHBIM KaHajlaM M B Hy)KHoe Bpems. B noknaze OyayT paccMOTpEeHbI
OCHOBHBIE TEXHOJIOTUH JI€ATEIbHOCTH CIIUH-IOKTOPOB KaK Pa3HOBUAHOCTU (GpEeHMUPOBAHMUS.

Changyan, Alla (St. Petersburg, student) Professional Technologies of Spin Doctors as a
Form of Framing

Today, in the era of modernization and mass media domination, occupations connected with
correcting unfavorable mass media events such as spin doctor, political strategist, crisis manager,
and rumor expert become increasingly popular and demanded. A spin doctor is a specialist in the
world of news whose work focuses on the discovery or concealment of certain information
pieces. Spin doctors organize and reorganize events in their communicative dimension the major
criterion for events evaluation being their aftereffects for mass audience. Every step is taken with
due regard for the abovementioned perspective, and the communicative aspect of decision-
making is always a priority. The most important feature of spin doctors in their ability to make
great play with situations by carefully selecting the most effective messages and transmitting
them through proper channels at the right time. This paper discusses the major technologies of
spin doctors as a form of framing.

Yepuera Aptem (Ilepmb, ctynenT) KoMMyHUKaTHBHBIH «MOBOPOT» B (PDYHKIIHOHMPOBAHUHU
COBPEMEHHOI'0 POCCHIICKOI0 My3esi: 3HAYeHHeE U MePCIeKTHBbI

B pabote paccmaTtpuBaercst (peHOMEH My3€iHON KOMMYHMKAllMM KakK OCHOBOIIOJIAraloLIuii
AJIEMEHT JESITEIbHOCTH COBPEMEHHOTO My3esi. ABTOp IpUOEraeT K HUCIOIb30BaHUIO CTPYKTYPHO-
(YHKIMOHAJIBHON MapagurMbl ¥ HHCTUTYLMOHAJIBHOTO MOAXO0JAa, a TaKXe pPAaCKpPhIBAET
pe3yJbTaThl psja COLMOJOTMYECKUX HcciaenoBaHuil. KitoueBas mpoOieMa 3akitoyaercs B
IPOTUBOPEYMH MEXTy MPOJOJKAIOLIEHCS HHCTUTYIIMOHATN3Aed My3est 1 0COOEHHOCTSIMH €T0
3pPEeKTUBHOTO (PYHKIMOHUPOBaHHUA. B BHIE CHUCTEMBbl ONUCHIBAIOTCS KOMMYHHMKATHBHBIC
npoOJIeMbl My3esl, a TaK)Ke HEKOTOPBIE aCHEKThl €0 COLMAIBbHON AesATeIbHOCTH. B 3aKimtoueHue
aBTOD JI€JIaeT BBIBOJ O LIEHHOCTH BHYTPEHHEW U BHEIIHEW MY3€HHOM KOMMYHHUKALIMK B IIpOLECCe
TpaHchopManuu (QyHKIOUM JaHHOIO HWHCTUTYTA, IJIaBHBIM OO0pa3oM OCTaHABIUBAsCh Ha
IIPUHIUIIE COYYaCTHsl.

Chernega, Artyom (Perm, student) Communicative “Turn” of Modern Museum in Russia:
Significance and Perspectives

This paper considers the phenomenon of museum communication as the key element of the
activities of contemporary museums. The author uses structural functionalism and institutional
approach in his theoretical analysis and describes the results of a set of empirical researches. The
contradiction between the institutionalization of museums on the one hand and the effective
functioning of museums on the other hand constitutes the core research problem. Communicative
problems of museums are described as a system and some aspects of their activity as social
institutions are marked out. The author estimates the role of internal and external museum
communication in the process of museums’ functional transformations paying special attention
to the principle of participation.

Yepubimena JlwooBb (Cankr-IletepOypr, cTyneHT) ABTOopuTeTHasi HHdopManus Kak
OCHOBa BBIOOPA MOJIOAEKBI0O TAKTHK 00pbObI C MPOCTYAHBIMU 3a00/IeBAHUSIMU: AHAJIN3
KAaHAJI0B KOMMYHHKALIMHT

B noxnane npencraBieHbl pe3yJbTaThbl SMIMPUYECKOIO HCCIENOBAHMS KAHAJIOB IEpenadu
aBTOPUTETHONH MH(OpPMAIMM, Ha OCHOBE KOTOPOM MOJIOJEKb BBICTpPAUBACT HHIUBUAYaJIbHBIC
TaKTUKH OOpHOBI C MPOCTYAHBIMU 3a00JIEBAaHUSMH, a TAKKE MEXAHU3MOB MPUHATUS PELIECHUS O



BI)I60pe O9THUX TaKTHK. PGSYJ'II)TaTOM MMPOBCACHUA CCPUM HHTCPBBIO CTAJIM OINHMCAHUA TPEX
THUIAYHBIX MEXaHM3MOB JEHCTBHI MOJIOJBIX JIOJEH B CIy4ae OCO3HAHMS MMHU HACTYIHBIIETO
MMPOCTYAHOI'O 3360H€BaHI/IH, a TaKiKC IIATU OCHOBHBLIX KAaHAJIOB IMOJY4YCHUA aBTopI/ITeTHOI\/’I
uHopmanmu. BakHBIM pe3yJbTaTOM SIBISIETCS BBIJCICHHE TPEX BO3MOXKHBIX HCTOYHHKOB,
UHPOPMALUS U3 KOTOPBIX MOXKET PAaCIPOCTPAHATHCS O JIFOOBIM KOMMYHHUKAIIHOHHBIM KaHAJIaM:
B YaCTHOCTH, «COBETHI aBTOPUTETHBIX OJIN3KMX», BHI3BIBAIOIINE Y MOJIOBIX JIOJICH HauOobIee
OOBCpHUC. OIICHKa ABTOPUTCTHOCTHU UCTOYHUKOB HH(bOpMaHHI/I, Ha KOTOPBIC OIMMUPAIOTCA MOJIOABIC
JIOM, HEOOXOJMMa KakK TOCYJapCTBEHHBIM MEIUIMHCKHM YUYPEXKICHUSM JUIS TOBBIIICHUS
3P PEKTUBHOCTH TPOPIIAKTHISCKAX MEPONPHUATHIA M MpONaraHjabl, Tak U (papMareBTHIeCKUM
KOMITAaHHSAM ISl YCHEIIHOTO TIPOJBIDKCHMSI MPOXYKTOB Ha (papManeBTHYeCKOM pbIHKe. B
JanbHEeHIeM 1eaecoo0pa3eH 0osee JeTalbHbI aHAIU3 BBISIBJICHHBIX HICTOYHUKOB HH(OpMaIn,
B TOM YHCJIE HCCIIeJOBaHHE TPO(ECCHOHANBHOTO COO0IIeCcTBa Bpaueii u papMareBTOB.

Chernysheva, Liubov (St. Petersburg, student) Authoritative Information as Basis for
Choosing the Tactics of Dealing with Cold among the Youth: The Analysis of
Communication Channels

This paper presents the results of our empirical research devoted to the channels of authoritative
information transmission that young people use to develop their personal tactics of dealing with
cold. The mechanisms of decision-making in choosing these tactics are also tackled. By
analyzing a set of interviews, we describe three mechanisms of action that proved themselves
typical for young people who feel they are running the risk of getting ill. We also mark out five
major channels of obtaining legitimate information. An important result of our study is the
discovery of three information sources that give rise to dissemination through all possible
communication channels — in particular, the pieces of advice coming from the nearest and
dearest relations that especially enjoy the young people’s confidence. The estimation of
information sources authority is useful both for state medical institutions (for them to increase
the efficiency of prophylactic actions and information campaigns) and pharmaceutical
enterprises (for them to effectively promote products on pharmaceutical markets). In the future,
we find it reasonable to conduct a more detailed analysis of discovered information sources and
contextualize it by researching the professional community of physicians and pharmaceutists.

Yepusaxkesuu Hanexxna (Caukr-IlerepOypr, crynent) HHdopmannoHHble OHIAHH-NPAKTHKH
B c(pepe BbICTABOYHBIX NpocTpancTB CankT-IleTepOypra

B coBpeMeHHBIX o0OmIEeCTBax Bce OoJiblliee 3HAYCHHE TMPHUOOPETAIOT CHOCOObI OOMEHa
uHpOpManrel, U3MEHSIONINE MMOBCEIHEBHBIC NMPAKTUKU Jroel. B kauecTBe 00BEKTa HaIIero
UCCJIEIOBaHMs BBICTYNHIN apT-poctpancTtBa Cankt-IlerepOypra, BBICTaBISIOUINE OOBEKTHI
COBPEMEHHOT'0 MCKYCCTBa, & MPEMETOM HCCIIECIOBAHUS CTalU (POPMHUPYEMbIE U TPAHCIUPYEMBIE
UMU WH(GOPMALMOHHBIE MPAKTHUKU: B YaCTHOCTH, MPAKTHUKU paclpocTpaHeHUs WHGOpMaluu
yepe3 COIMalbHbIEe CeTH W MUKpoOsoru. Oco0oe BHUMAaHUE B JOKJane OyJeT yNIEeNeHO CEeTSIM
twitter (189.8 MIIITHOHOB YHUKAJIBHBIX TIOceTUTENEH exxenHeBHO) 1 BKoHTakTe (45 MIIIITHOHOB
YHHUKAJIBHBIX TIOCETUTENEH) KaK KPYITHEHIIMMU KOMMYHHUKAIIMOHHBIMH TUIOIIAAKaMHU TIJIOIA 0K,
MO3BOJIAIOIIMMU ~ areHTaM OMepaTUBHO coOpaTh OOJBIIYI0 ayJUTOpHIO. AKKayHTHl B
0003HAYEHHBIX COIMATBHBIX CETAX €CTh MPAKTHUECKU y Ka)XI0W OpraHu3aliy, B TOM YHCIE U Y
apT-TIPOCTPAHCTB, TaKUX Kak OTaxu, Tkaum, wmy3ed «Opapra» wu np. Cneumduka
«(pyHKIIMOHANAa» 3THX CAHTOB 3aKJIIOYaeTCsl B TOM, YTO HMH(OpMAaIus, pa3MelleHHas B HUX,
UMEET CBOMCTBO CaMOBOCIIPOU3BOJUTHLCS IyTEM IEPENOCTOB U PETBUTOB, a MOTOMY 0OOjanaeT
OOJBIINM TOTEHIMAJIOM pPAaCHpPOCTPAHEHUSI M pacuMpeHus ayauropuu. Harie uccnenoBaHue
OMMpAETCs] Ha 3KCIEPTHBIE UHTEPBBIO, HHTEPHET-OIPOC, a TAK)KE KOHTEHT-aHAJIU3 aKKayHTOB B
COLIMAJIBHBIX CETSAX OCHOBHBIX LIEHTPOB COBPEMEHHOI'O HCKYCCTBA.



Cherniakevich, Nadezhda (St. Petersburg, student) Online Information Practices of
Exhibition Platforms in Saint-Petersburg

The ways of information exchange become increasingly important in modern societies,
profoundly changing the practices of everyday life. This paper focuses on information exchange
and self-presentation practices of art-centers exhibiting contemporary art in Saint-Petersburg,
especially dissemination through social networks and microblogging. Special attention is paid to
such services as Twitter (with over 189.8 million unique visitors daily) and VK.com (with 45
million unique visitors) them being large-scale communication platforms that help agents
promptly cover large audiences. Almost every art-center has a profile in these networks,
including Etagi, Tkachi, Erarta museum, etc. Particular functions of these services allow for
continuous information self-reproduction through reposts and retweets, thus creating a great
advantage for sharing information and attracting new publics. Our study is based on such
methods as expert interviews, Internet survey and the content-analysis of the profiles of art-
centers in VK.com.

HlaiinakoBa Haraassa (Hwxuuit Hosropon, mnpenoaaBatens) I[loka3Hoe mnorpedseHnue
COBpPEMEHHOM MOJIOAEKHU

B coBpeMeHHOIl cOIMaNbHOM TCUXOJOTHH TMO-TIPEKHEMY H3Y4aloTCsl OTAENbHBIE AaCTeKThI
HKOHOMHUYECKOTO TIOBEJCHUSI JIMYHOCTH, a JIEMOHCTPAaTHBHOE TOTPEOJICHHE OTHOCUTCS K
HauMeHee U3yUYeHHBIM 00JIaCTSIM COLMATbHO-TICUXOJIOTHUECKOro 3HaHus. Vcxoas u3 oTCyTCTBUS
CTaHIAPTU3UPOBAHHOTO TICUXOJUATHOCTUYECKOT0 MHCTPYMEHTAPHS I W3YUYEHHUS COIMaIbHO-
MICUXOJIOTHUECKOTO0  (peHOMEeHa JEeMOHCTPATUBHOTO MOTpeOieHuss HamMu ObUT  CO3/aH
HECTaHIaPTH3UPOBAHHBIA ONMPOCHUK «VIeHTU(UKAUS M TTPAKTHKA ITOKA3HOTO TOTPEOICHIUS.
B xozxe npencrasnsieMoro ucciaeaoBanus Obl1o onpomieHo 80 MIKOJIBHUKOB B Bo3pacTe oT 15 1o
17 mer u 134 crynenra B Bo3pacte oT 17 mo 30 mer. M3 Hux 112 dgenoBek oOyuaroTcsi B
«OOBIYHBIX», a 86 4YeNOoBEeK — B TaK HA3bIBAEMBIX «IPECTHXKHBIX» YUYEOHBIX 3aBelCHUAX. B
JOKJIa/ie MPECTaBIEHbI PE3YJIbTaThl 3TOr0 AMIIUPUUYECKOTO UCCIIETOBAHMUS.

Shaidakova, Natalia (Nizhniy Novgorod, lecturer) Conspicuous Consumption of Modern
Youth

In contemporary social psychology, different aspects of economic behavior are traditionally
tackled, but conspicuous consumption remains one of the least investigated fields of socio-
psychological knowledge. Proceeding from the deficiency of diagnostic methods designed to
describe and analyze the processes of conspicuous consumption, we have developed an original
questionnaire titled “The Identification and Practice of Conspicuous Consumption”. In the
course of the research presented in this paper, 80 pupils aged 15 to 17 and 134 students aged 17
to 30 were questioned. 112 participants attended “ordinary” educational instructions whereas 86
interviewees are enrolled in the co-called “prestigious” educational facilities. The paper provides
the results of this empirical research.

Ilyasruna TaTteana (benropoa, acnupant) IIpurpaHuYHbIi pernoH Kak (GpakTop pa3sBuTHS
rPakKIaHCKO-KY/JIbTYPHOH MIEHTUYHOCTH

B nmoximame ocBemaroTcs  BONPOCH  TPaXKAAHCKO-KYJIBTYPHOM HACHTHUYHOCTH KUTEIIEH
NPUTPAaHUYHOIO peruoHa. B Hacrosiiee Bpems MAECHTU(PHUKALMOHHBIE OPUEHTUPBI Pa3MBbIThI, U
JIIOJU BBIHYXKJICHBI 3aHOBO CAMOOIIPEAEIATHCS B COLMAIILHOM IPOCTpaHCTBE. B nokiane aBTop
ONMpAETCs Ha JaHHbIC, IIOJIy4EHHBIC B PE3YyJbTaTe COLMOJOTUYECKOTO HCCIEAOBAHNUSA,
NpOBEIEHHOrO cpenu xkurenei benropoackoit obmactu. AHamu3upyst 3TH JaHHbBIE, aBTOP
YTBEP)KOACT, YTO MPUTPAHUYHBIM PErHMOH CO34Aa€T OCHOBY U MHTErpaldd IPOKMBAIOIIUX B



HEM Hapo/J0B Ha OCHOBE KYJIbTYpPHO-MCTOPUYECKOTO €IMHCTBAa IPU KX B3aUMOOOOTAICHUH,
pPa3BUTUU U MEXKTOCYAAPCTBEHHOM COTPYAHUUYECTBE, COMMIAPHOCTU U MOHUMaHuu. Takxe aBTop
OPUXOJUT K BBIBOAY, YTO WIACHTHU(PHUKALUSA KUTENEH MPUTPaAaHUYHOTO DPETHOHA C PYCCKOU
KyJIbTYpOH peanu3yeTcss Ha CpEeIHEM YPOBHE TPa)JIaHCKO-KYyJIbTypHOW WAECHTH(PUKALNN!
MOJIO/IbIE JIFO/IM OLIYLIAIOT HEPA3PhIBHYIO CBSA3b CO CBOUM IOCYAAapCTBOM, KYJIbTYpOil, OCO3HAIOT
CBOIO KYJIbTYPHYIO Cpelly KaK POIHYIO.

Shulgina, Tatyana (Belgorod, PhD student) Border Region as a Factor of Civil and Cultural
Identity Development

The paper highlights the issues of the civil and cultural identity of border region inhabitants. At
present, the identification reference points are blurred, and people are forced to redefine their
positions in the social space. The paper is based on data obtained in our survey conducted among
the residents of Belgorod region. By analyzing these data, the author concludes that the border
region provides the basis for the integration of all peoples on the basis of cultural and historical
unity in their mutual enrichment, development, and interstate cooperation, solidarity and
understanding. In additions, the author argues that the identification of border region inhabitants
with Russian culture is shaped at the mesolevel of civil and cultural identity formation when
young people realize their inextricable connection with the state and culture and interpret the
cultural environment as native.

FOxno Hpuna (Cankt-IletepOypr, crynent) @Jemmod Kak cTpaTerusi NMOJHTHYECKOIO
ydacrusi

Jlokaa MOCBSIIEH COLMOJOTHUYECKOMY aHaimu3y (iemmoba, paccMaTpuBaeMOro B KauecTBE
COBPEMEHHOM CTpaTerWH IOJMTHYECKOTO y4acTHs. BBICTpPO BOCHPHUHATHIN IMOTUTHYCCKUMU
AKTUBUCTaMM HC KaK MaCCOBOC pPa3BJICUCHHUC, a B KadCCTBC HOBOﬁ M&HHHy.]ISITHBHOﬁ
MOJINTTEXHOJIOTH, OH U3 KYJbTYPHO-Pa3BIeKaTEIIbHON Cephl TIEpeIesl B PyCiIO MOTUTHIECKOTO
aKIMOHW3MA, OTKPBHIBAIOIIETO  BO3MOXHOCTH  KOHCTPYUPOBAHHUS  HOBOTO  COIMAJIbHO-
MOJINTHYECKOTO JTUCKYypca. [Tockonbky haemmo0 OTpaXkaeT  HUJCI0 CO3JaHus
CaMOOPTraHW30BaHHOTO, HE UEPAPXUUECKOr0 OOIIECTBA PABHBIX M CBOOOIHBIX JIOJCH, B KOTOPOM
CBOM B3TJIAJIbI MOXKET BBIPA3UTh HE TOJHKO OMNMO3MWIIMSA, HO U ciadble MyOJWKH, O0OJCICHHBIC
IIOJIUTUYCCKUMHU HpaBaMI/I, OFpaHI/I‘IeHHBIe B COIIMAJIbHO-3KOHOMHNYCCKOM IIJIAHEC, CCKCyaJIBHOM 148
pacoBOM OTHOIIEHWH, OH CTAaHOBHUTCS OINACHOW TEXHOJOTHEW [y mpaBsimied Biactu. B
pe3ynbTare Ha3peBaeT HOBBIN KOH(IIMKT HHTEPECOB «yMHOM TOJIIBD», Kak 00Jiee COBPEMEHHOM H
JEMOKpaTUYHOW  (OpMBI  OpPraHW3allud  JIFOJAEH, MW  CTaphlX  IMOJUTHYECKUX  JJIHT,
OPUECHTUPOBAHHBIX Ha COXpAaHEHHME CTaTyCc-KBO. Pa3BUTHE JEMOKpAaTHYECKHUX CBOOOI U
WHCTUTYTOB TPaKJIaHCKOTO OOIIECTBA MOCPEACTBOM MPUMEHEHHS HOBBIX ()OPM MOJUTHYECKOTO
y4acTUs U aKTyaJIU3alus UCIIOIH30BAHMS (IICIIMOO-TEXHOIOTUN B POCCUUCKON MOTUTHIECKON
MPaKTUKE CTaBUT TaKXE BOMPOC O KOHTposie (remMoO0OB M aaeKBaTHOM aHAM3Ee HX
E)qu)eKTI/IBHOCTI/I, IIO3BOJIAA OLICHUTH H&HBHCﬁHIHC HCpCHeKTI/IBLI paBBI/ITI/IH JAHHOT'O SBJICHUS B
MOJINTUYSCKOM TIOJIE.

Yukhno, Irina (St. Petersburg, student) Flashmob as a Political Participation Strategy

This paper presents the sociological analysis of flashmobs that are considered as a modern
strategy of political participation. Quickly adopted by political activists not as mass
entertainment but as a new manipulative political strategy, flashmobs shifted to the sphere of
political actionism that provided possibilities of constructing a new socio-political discourse.
Since flashmobs represent the idea of creating a self-organized, non-hierarchical society of equal
and free people where not only political opposition but also socially, economically, racially or
sexually disadvantaged weak publics lacking political rights can voice their problems and



concerns, flashmobs become a dangerous technology for authorities. Consequently, a new
conflict springs up between the interests of «smart mobs» as a more modern and democratic
form of human organization and old political elites who try to preserve the status-quo.
Development of democratic freedoms and civil society institutions through the implementation
of modern political participation forms and the spread of flashmob technologies in Russian
political practice also bring up the questions about the control of flashmobs and the adequate
analysis of their efficiency which allows estimating the perspectives of this phenomenon
entering the political sphere.

SAxoBiaenko Exarepuna (JIbBoB, acnupaHT) Oco0eHHOCTH BU3YaJbHOH KOMMYHUKALMM:
«mepuHr» ¢Gororpaguu Kak THII KOMMYHUKATHBHOI0 aKTa

ConuanbHble cetd B MIHTepHETE cTam HEOThEMJIEMON YacThiO JKM3HM aKTUBHOIO HaceneHus. B
nocjenHee BpeMs IOHATHE IepuHra (OT aHri. «share» — nenIMThCS, PACIPOCTPAHSTH)
puoOpesIo 3HaYeHNE OTAEIBHOIO aKTa KOMMYyHMKaruu. [1o maHHBIM seoptimise.com — caiira,
CHEIUAJIN3UPYIOIIETOCs Ha aHaJIu3€ MEINaMapKeTHHra, — OJHUM U3 OCHOBHBIX TpeHaoB 2013
rojia BBICTYIIUT Pa3BUTHE BHU3YAJIBHOIO KOHTEHTA, KOTOPBIM CTaHET «KJIKOYEBOM CTpaTerHeu
3aBOCBAHMA W HApalllMBaHUs IIOUCKA KJIUEHTOB TII0 pa3HbIM LEJIEBBIM  ayIUTOPHUSIM.
OcHOBBIBasACh Ha 3THUX JAaHHBIX, B KaUeCTBE OOBEKTa HCCIENOBAHUS Mbl BbIOpaIM IIEPUHT Kak
0COOBIM THIT KOMMYHHKAaTHBHOIO akTa, a MPEeIMETOM Hamleld paboThl CTalo paclpoCTpaHEHHE
BU3YaJbHOI'O TEKCTA B XoJ¢ mepuHra. Onupasch Ha KOHLENINY TaKUX Y4eHbIX, Kak P. bapt, /I.
Pamkodd, I'. [Touenmos, JI. PyOunmreiin, B 10KIaZe MbI ONMUIIEM OCOOCHHOCTH HIEPUHTA KakK
TPEHAOBOM KOMMYHHMKALlUM, IIPOCJIECIMM  BIMSHUE OHJIAMHOBOM KOMMYHMKAallUM HA
KOMMYHHKAIMIO B oQduiaiiHe, a Takke BBIIBUM CHELU(UKY BU3yalbHOI'O TEKCTa B CHUCTEME
LIEpEHTa.

lakovlenko, Ekaterina (Lviv, PhD student) Features of Visual Communication: Sharing
Photos as a Type of Communicative Act

Social networks in Internet have become an integral part of the everyday life of active
population. Recently, the concept of sharing came to mean a specific act of communication.
According to seoptimise.com — the website that is devoted to media marketing, — the
development of visual content will constitute one of the main trends in 2013. Visual content will
become “a key strategy of client search and solicitation in different target groups”. Relying on
these data, we focus on sharing as a particular type of communicative act and choose the spread
of visual texts through sharing to become the subject of our inquiry.

Basing on the concepts of R. Barthes, D. Rushkoff, G. Pocheptsov, L. Rubinstein, in this paper

we describe the characteristic features of sharing as trend communication, trace the influence of
online communication on offline communication and reveal the particularities of visual texts in

the system of sharing.
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